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UPSWING.  One  good  way  to  create  an  upswing  in  canned  food  sales  is 
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to  go  after  the  big  soda  fountain  business.  Soda  fountains  can  use  canned 
foods  for  salads,  canned  foods  for  soups,  canned  foods  for  sandwiches. 
To  help  sell  more  canned  foods  to  this  really  worth-while  market, 
American  Can  Company  advertises  the  advantages  of  canned  foods  to 
soda  fountaineers.  It’s  one  of  our  canned  food  promotion  campaigns. 
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The  magazine  holds  a  7"  pile  of  strips.  It  is  top-loading  and 
bottom-feeding. 

The  feed  bar  is  crank  driven  with  only  two  joints,  allowing  a 
minimum  of  scrap  web  between  cuts. 

Ends  are  positively  discharged  by  cam  actuated  fingers.  Perfect 
control  of  ends  at  300  strokes  per  minute. 

An  internal  expanding  brake  stops  this  Press  in  one-half  a  revolu¬ 
tion,  and  at  the  top  of  the  stroke. 

Shock-free  clutch  engagement  due  to  low  starting  R.P.M. 

The  high  speed  gears  and  cams  operate  directly  in  oil.  There  is 
force-feed  lubrication  to  all  other  parts. 

The  phosphor-bronze  alloy  ways  allow  minimum  running  clearance, 
resulting  in  much  longer  life  of  the  dies. 


This  Press  has  twice  the  pro¬ 
duction  of  old-type  strip  feed 
presses  and  is  the  result  of 
years  of  experimentation  and 
research. 
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And  You  Want  the  PEAS 
In  the  CAN  with  the  Big 
CIRCLE  H”  on  the  Bottom? 

THAT’S  A 


J^IUIONS  upon  millions  of 
Heekin  Cans  carry  every 
kind  of  food  into  millions  of 
homes  in  this  country.  Many  of 
these  excellent  foods  have 
been  improved  by  the  Heekin 
Food  Research  Department .  .  . 
maybe  that*s  why  so  many  of 
our  cannery  friends  have 
shown  increased  sales  during 
the  past  years.  Everything  that 
we  possess  in  the  way  of  ser¬ 
vice,  initiative,  experience  and 
hard  work  is  available  to  ev¬ 
ery  Conner  using  Heekins  Cans. 
When  you  do  business  with 
Heekin,  you  do  business  with 
Heekin. 


THE  HEEKIN  CAN  CO 

CINCINNATI,  OHIO 
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3«  A  CALL  TO  CONTINENTAL  quickly 
brought  an  expert  from  the  Research  Dept, 
and  an  engineer  to  Mr.  Holbrook’s  plant. 
They  helped  plan  a  suitable  layout  and 
helped  put  up  the  all-important  first  pack. 


OUR  MEN  soon  solved  the  first 
of  the  “three  ear”  problems.  They 
showed  the  banner  the  correct  length 
of  ear  to  pack  for  the  can  being  used. 
Now  for  the  second  problem. 


5*  “how  mu«h  brine  should  I  use?’’ 
asked  Holbrook.  Brine,  of  course,  was  im¬ 
portant  for  sterilization  of  the  com.  They 
gave  him  the  proper  formula.  Now  they 
were  really  getting  somewhere. 


t; 


IS  case  is  typical  of 


hundreds  of  canning 
problems  solved  every  year 
by  Continental.  Have  you 
any  problems?  Just  call  us  in. 


•The  facts  of  this  story  are  taken 
from  an  actual  case  history  in  our 
files.  Names  are  necessarily  fictitious. 


Now  Mr.  Holbrook  has  no  ears  to 
worry  about.  The  right  ears  went 
to  market — as  sales  are  proving. 


CONTINENTAL  CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 


case  of  the  man  with  3  ears 
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EDITORIALS 


— We  were  just  about  to  say  that  P-37  is 
not  a  pain  reliever,  or  any  such  modern 
pharmaceutical,  but  come  to  think  of  it, 
it  probably  is  a  big  pain  reliever.  We  thought  we  were 
real  smart  in  digging  out  the  innards  of  that  vexing 
question  about  priorities;  and  so  we  gave  you  last 
week  what  we  thought  was  an  authoritarian  opinion 
on  that  whole  subject,  and  it  seemed  like  a  real  nice 
solution  of  the  trouble :  that  machinery  men  and  supply 
men  would  have  all  they  needed  to  keep  the  canners 
going,  under  that  latest  regulation. 

But  that  was  last  week,  and  so  of  course  it  is  badly 
out  of  date  now.  That  is  how  fast  things  are  moving 
now-a-days.  P-37  goes  it  a  whole  lot  of  ones  better, 
as  you  will  see  when  you  read  it  elsewhere  in  this 
issue.  Machinery  and  Supply  men  will  read  it,  but 
the  canners  should  read  it  also,  and  understand  how 
really  difficult  this  question  is.  Just  as  a  hint,  re¬ 
member  that  the  canning  industry,  despite  its  now 
recognized  great  importance,  is  not  the  only  industry 
seeking  priorities.  Somewhere  in  the  recital  given 
elsewhere  announcing  this  new  ruling  you  will  find  the 
figure  300,000  priorities!  We  are  not  going  to  tell  you 
the  end-of-the-story,  and  so  spoil  it  for  you,  because 
we  want  you  to  read  it. 

ECONOMIC  WAR — Whether  you  believe  or  not  that 
war  can  come  to  our  country ;  whether  you  approve  or 
disapprove  of  help  to  Britain ;  if  you  believe  that  we 
'  an  sit  back,  and,  folding  our  hands  over  our  generous 
nd  ample  stomachs,  view  without  the  slightest  alarm, 
afe  within  our  own  borders,  the  swallowing  up  of  all 
lurope,  Asia  and  Africa  by  the  Axis  powers,  you 
ight  do  well  to  have  a  full  regard  for  the  economic 
Tssibilities  for  us  in  a  world  so  enslaved. 

There  is  no  need  for  speculation  as  to  conditions  on 
3  continent  of  Europe  and  extending  down  into  the 
r  East,  including  Russia.  Even  if  Hitler  does  not 
ake  the  inhabitants  the  slaves  he  has  made  of  all 
nquered  nations  thus  far,  the  material  properties, 
ilt  up  over  the  centuries,  have  been  so  destroyed  that 
the  people  will  be  in  dire  poverty,  and  compelled  to 
ark  wherever  they  can  find  it,  to  get  enough  to  eat. 


and  for  years  to  come.  So  labor  in  all  that  part  of  the 
world  will  be  slave  labor,  whether  by  decree  or  through 
necessity.  That  is  to  the  East  of  us.  Now  turn  to  the 
West,  and  you  find  that  Japan  is  being  driven  to  pro¬ 
duce  the  same  slave-like  conditions  in  the  far  East — 
always  supposing  that  the  Axis  are  successful,  and 
their  plans  not  interferred  with.  South  America  has 
been  awakening  to  the  enormous  supplies  she  has  of 
all  the  things  the  world  badly  needs,  and  that  she  will 
find  a  steadily  increasing  market  for  them  is  as  natural 
as  that  water  runs  down  hill.  The  U.  S.  A.  can  furnish 
only  a  small  market  for  these,  but  Germany  has  worked 
for  years  to  cultivate  that  trade,  and  to  offer  a  full 
market,  so  South  America  will  complete  the  encircle¬ 
ment  of  our  country,  from  the  economic  point  of  view, 
and  the  U.  S.  A.  will  be  left  to  stew  in  its  own  juice. 
On  the  one  hand  anything  we  want  or  need  from  any 
of  those  regions — in  our  industry  the  tin,  for  instance, 
— will  be  sold  to  us  at  their  own  prices!  and  they  will 
be  plenty  high,  we  may  be  sure.  Any  surplus  we  may 
want  to  sell  to  help  maintain  fair  prices  in  our  own 
country,  they  will  buy,  again,  at  their  own  prices.  And 
they  will  flood  our  country  with  their  products,  pro¬ 
duced  by  slave  labor,  at  prices  about  25%  of  our  cost, 
and  our  people  will  take  them ! 

So  if  war  never  comes  to  our  shores;  if  never  a 
plane,  or  ship  or  hostile  army  comes  to  our  country; 
if  we  ream  our  entire  continent,  including  Canada, 
with  impregnable  forts,  fill  our  air  with  a  multitude 
of  the  latest  and  best  planes ;  equip  a  huge  army  with 
the  finest  and  best  mechanized  materials  of  war,  we 
can  be  beaten  down  flat,  and  see  our  vaunted  way  of 
life  turned  into  an  effort  for  mere  existence.  We  can’t 
be  starved,  and  we  can  continue  business  upon  a  large 
scale,  but  being  compelled  to  deal  among  ourselves 
only,  competition  will  drive  all  profits  out  of  the  ef¬ 
forts.  Our  tremendous  productive  capacity,  now  in 
existence,  could  supply  us  enough  in  one  year  to  run  us 
for  five  years — if  we  had  no  foreign  outlets,  as  out¬ 
lined.  Our  golden  age,  the  most  blessed  country  in 
the  history  of  the  world,  would  tarnish  and  fade,  and 
we  would  gradually,  but  surely,  sink  down  into  a  nation 
living  on  small  plots  of  ground,  bartering  with  one 
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another,  and  living  happily,  and  contentedly,  as  history 
once  more  repeats  itself — Babylon,  Egypt,  Rome. 

That  phase  of  the  war  does  not  seem  to  have  been 
considered. 

TOMATO  BOOTLEGGING — We  warned  you  early 
in  the  season,  when  the  increased  tomato  acreage  was 
first  under  discussion,  that  we  would  probably  see 
more  bootlegging  of  tomato  crops  than  had  ever  before 
been  seen  in  the  industry.  And  now  the  complaints 
begin  to  roll  in.  The  set  up  is  perfect.  Due  to  crop 
damage,  and  increased  green  marketstall  demand  (in¬ 
cluding  an  extraordinary  green-wrap  demand)  the 
open  market  price  for  tomatoes  is  about  double,  or 
more,  than  the  contract  prices  made  early  in  the  year. 
The  growers  are  having  a  merry-o-time  pitting  one 
open  market  buyer  against  another,  and  it  is  difficult 
for  canners  to  tell  what  may  be  genuine  open  market 
stock  and  what  may  belong,  under  contract,  to  some 
other  canner.  If  you  have  the  right  kind  of  a  contract 
you  can  stop  this  pirating, — if  you  have  the  guts  to 
try  to  do  so.  It  has  been  done  in  the  past,  and  over 
on  the  ’Shore  where  “God-given-rights”  originated 
and  still  flourish  in  the  minds  of  the  unlawful. 

The  Government,  and  the  market,  may  not  be  in¬ 
terested  so  long  as  they  get  the  canned  tomatoes,  but 
if  we  wink  at  abridgement  of  contracts  in  this,  we 
need  not  complain  of  other  illegal  tactics  and  practices. 
The  States  ought  to  take  a  hand;  but  just  watch  them 
— politics  will  stop  them  dead:  there  are  few  canners 
and  many  growers. 

If  you  have  faced  and  conquered  this  condition,  help 
your  fellow  canner  by  telling  us  how  you  did  it,  and 
we  will  spread  the  news.  This  is  one  year  when  no 
trace  of  jealousy  need  deter  you  from  helping  a  fellow 
canner,  since  all  of  you  will  have  an  easy  market  for 
your  packs.  The  industry  ought  to  stand  shoulder  to 
shoulder  against  an  unfairness  of  this  kind,  whether 
it  be  in  tomatoes  or  any  other  product.  Make  good, 
fair  contracts  and  then  fight  to  maintain  them.  In  the 
long  run  the  growers  will  profit  most  from  this,  even 
though  they  may  not  think  so  right  now.  But  let  them 
remember  that  the  canners  will  be  running  long  years 
after  this  excitement  blows  over,  running  harder  than 
they  have  ever  run,  wanting  more  products,  as  the 
consumption  of  canned  foods  is  on  the  increase,  and 
how! 

Rather  than  offer  to  increase  the  price  per  basket  or 
per  bushel  as  written  in  the  contract  (you  can’t  afford 
to  double  it,  even  temporarily  to  meet  today’s  prices, 
and  later  in  the  season  your  contract  price  may  be  the 
high  one)  take  the  growers  into  your  confidence;  have 
an  understanding,  that  if  you  come  out  well  on  the 
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pack  you  may  have  a  bonus  check  for  them.  If  that 
happens,  as  it  looks  very  much  like  it  will  happen, 
make  that  check  as  fat  as  possible,  and  all  of  them 
will  appreciate  it.  That  will  save  the  contract  market 
price  from  going  hay-wire  next  season,  and  keep  your 
growers  in  line,  and  you  will  get  the  tomatoes.  Most 
of  these  unfairnesses  come  from  a  lack  of  open  minded 
explanations.  Most  men  want  to  be  fair,  and  will  be 
if  handled  rightly.  Those  who  will  not  play  fair  you 
will  not  want  on  your  contract  books  another  year. 

It  is  worth  trying. 

Then  again:  if  all  canners  stood  to  their  contract 
prices  on  all  tomatoes,  whether  free-lance  or  con¬ 
tracted,  the  run-away  prices  could  never  happen.  The 
green  market  buyers  are  not  enough  to  run  prices  up. 
The  canners  run  up  the  prices  against  themselves. 
And  you  know  it. 

For  you  canners  of  food  supplies  there  is  another, 
and  possibly  more  important,  consideration  in  this  mat¬ 
ter  of  grower  and  canner  contract  and  performance, 
and  that  is  that  those  in  the  know  predict  that  this  war 
will  go  on  all  through  1942  and  1943 — ^two  more  years 
of  intense  contracting  and  canning!  Given  an  inch 
now  the  farmer  growers  will  first  demand  a  yard  and 
then  a  mile.  That  is  the  human  of  the  matter,  and 
the  time  to  arrive  at  an  understanding  basis  is  right 
now,  on  the  1941  crops.  Whether  this  latest  forecast 
of  the  duration  of  the  war  proves  to  be  right  or  to  be 
wrong,  remember  that  the  great  consuming  public  is 
your  best  customer,  and  must  be  taken  care  of,  while 
you  are  taking  care  of  the  extra  duties  forced  on  you 
by  war.  If  the  costs  of  canned  foods  are  driven  ab¬ 
normally  high,  as  at  present  in  canned  fish,  your  con¬ 
suming  public  will  be  driven  away,  and  you  will  have 
killed  the  beautiful  market  condition  which  now  ex¬ 
ists;  because  it  is  difficult,  if  not  impossible,  to  satis¬ 
factorily,  and  widely,  explain  those  increased  costs. 

CALENDAR  OF  EVENTS 

SEPTEMBER  14-18 — Fifth  Annual  Convention,  Super  Market 
Institute,  Philadelphia,  Pennsylvania. 

SEPTEMBER  17-19 — Annual  Pea  Aphis  Conference,  Wisconsin 
Canners  Association,  Okee  Lodge,  Wisconsin. 

OCTOBER  17 — Tenth  Annual  Meeting,  Florida  Canners  Asso¬ 
ciation,  Tampa  Terrace  Hotel,  Tampa,  Florida. 

OCTOBER  20-25  —  National  Retail  Grocers  Week,  Chicago, 
Illinois. 

NOVEMBER  4-5 — Fall  Meeting,  Michigan  Canners  Associa¬ 
tion,  Whitcomb  Hotel,  St.  Joseph,  Michigan. 

DECEMBER  4-5 — Annual  Meeting,  Tri-State  Packers  Associ¬ 
ation,  location  to  be  announced. 

DECEMBER  11-12 — 56th  Annual  Meeting,  New  York  State 
Canners  Association,  Location  to  be  announced  later. 
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yOUR  MAILING  LIST 


by  "BETTER  PROFITS" 

Special  Correspondent  of  *‘The  Canning  Trade" 


N  a  wholesale  grocery  warehouse  with  which  I  am 
acquainted  seven  men  sit  in  a  row  at  desks,  busy 
all  day  long  answering  the  phones.  Before  them 
are  samples  of  merchandise  to  be  “pushed”  during 
the  week  or  of  new  items  in  the  line.  The  phone  rings, 
the  customer  starts  giving  an  order,  some  interruptions 
occur  on  the  other  end  of  the  line,  the  grocer  finally 
gets  quite  busy,  maybe  the  salesman  handling  the  call 
attempts  to  really  sell  something  but  is  usually  cut  off 
with  the  statement:  “I’m  awfully  busy  right  now,  call 
back.”  The  salesman  hangs  up,  the  phone  rings  again 
and  the  routine  is  repeated. 

On  the  desk  of  each  man  is  a  bulletin  listing  the 
offerings  of  the  week  and  the  special  postings.  Also, 
with  it  is  another  bulletin  giving  the  items  to  be  adver¬ 
tised  by  a  voluntary  co-operative  group  sponsored  by 
the  jobber.  The  items  in  this,  especially  the  high 
spots  are  discussed  together  with  the  regular  offerings 
at  the  weekly  sales  meeting  held  each  Saturday  at  noon. 
These  discussions  form  the  back  ground  of  the  coming 
weeks  sales  efforts  of  the  sales  force. 

Over  in  another  corner  of  the  large  office  sits  the 
employees  of  the  voluntary  group.  In  this  corner  origi¬ 
nate  the  sales  campaigns  of  the  sponsoring  house,  items 
are  first  selected  here  to  be  advertised,  lay  outs  for 
advertising  made  up,  and  the  mechanics  of  operating 
a  voluntary  advertising  group  are  carried  on.  It’s 
very  safe  to  say  that  the  ideas  for  advertising  weekly 
are  first  conceived  in  this  department.  It  also  happens 
that  two  firms  are  about  equally  represented  in  their 
distribution  of  California  fruits  in  the  market  covered 
by  the  wholesaler.  One  of  them  has  a  fine,  compre¬ 
hensive  system,  as  far  as  it  goes,  for  posting  everyone 
interested  concerning  projected  merchandising  cam¬ 
paigns.  The  other  has  a  direct  representative  in  the 
market,  several  of  them  in  fact,  but  one  whose  duty 
ii  is  to  see  to  it  that  the  line  is  advertised  if  and  when 
such  advertising  support  would  seem  to  be  called  for. 

The  other  day  the  advertising  manager  of  the  volun- 
t:  ry  group  saw  on  the  incoming  mail  desk  a  number  of 
f  Mers  addressed  to  the  desk  salesmen  of  the  house. 
13  examined  one  and  read  a  wonderful  presentation 
c ;  a  proposed  advertising  campaign.  Further  search 
c  his  part  disclosed  that  no  bulletin  was  in  the  mail 
1  Iressed  to  him.  His  memory  prompted  him  in  the 
t  ught  that  it  has  been  months  since  he  has  received 
f  h  postings  from  the  firm  in  question,  and  this  in 
i  dew  of  the  fact  he  is  responsible  for  all  advertising 
1  le  on  the  line  is  little  short  of  criminal. 

fou  may  conclude  from  this  that  the  other  firm  gets 
1  the  advertising  breaks  and  be  wrong  in  doing  so. 
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This  is  only  true,  however,  because  the  representative 
of  the  other  house  is  rather  new  on  the  job  and  is  not 
as  yet  entirely  familiar  with  the  fact  that  the  group 
can  and  will  do  a  good  advertising  job  if  posted  early 
and  often.  Neither  is  getting  what  they  should  in 
space  in  the  voluntary  ad.,  because  other  representa¬ 
tives  of  other  products  are  alive,  on  the  job  and  looking 
for  all  the  support  they  can  get.  For  instance,  the 
representative  of  a  soap  manufacturer  is  always  on 
hand  when  he  has  a  campaign  breaking.  He  leaves 
nothing  to  chance,  in  spite  of  the  fact  his  house  is  one 
of  the  most  substantial  supporters  of  the  voluntary 
advertising  group.  If  he  has  a  worth  while  promotion 
to  present  in  company  with  a  district  man,  the  full 
presentation  is  made  even  though  it  is  not  necessary. 
As  a  result,  soap  and  not  canned  fruit  gets  the  most 
advertising  space  in  the  advertising  of  the  group. 

The  writer  lived  eleven  years  ago  in  the  East.  There 
he  received  circulars  from  an  advertising  agency  in 
New  York.  Moving  from  New  York  State  to  Ohio, 
first  one  town,  then  another  and  another,  the  circulars 
followed  him  through  the  courtesy  of  the  post  office  and 
their  splendid  forwarding  system.  The  material  re¬ 
ceived  was  of  no  particular  interest,  the  possibility  of 
the  mailer  getting  any  business  as  a  result  of  the  mail¬ 
ing  was  nil,  but  still  the  circulars  kept  coming.  Finally 
they  were  stopped  by  the  request  of  the  recipient. 
And  at  his  expense,  too! 

Canners  have  a  burden  to  carry  today  that  is  very 
heavy,  new  problems  to  be  solved  present  themselves 
daily.  No  one  can  be  blamed  for  failing  to  call  yearly 
for  a  complete  revision  of  all  mailing  lists  but  still, 
this  revision  is  only  a  detail,  important  to  be  sure, 
but  still  a  detail  of  management  that  may  be  properly 
carried  out  by  any  clerk  instructed  as  to  the  manner 
in  which  it  is  to  be  done.  The  larger  your  mailing, 
the  more  important  it  becomes.  If  you  are  sending 
bulletins  of  your  market  conditions  and  stocks  avail¬ 
able  to  brokers,  your  task  is  simple,  your  duties  light. 
An  hour  will  be  plenty  in  which  to  be  sure  you  are  all 
set  for  another  six  months. 

If  you  want  to  be  certain  all  are  receiving  your 
postings  who  may  be  interested  in  them,  write  all 
your  representatives  and  tell  them  you  are  revising 
your  mailing  lists,  enclosing  at  the  same  time  a  listing 
of  all  those  in  their  territory.  Ask  them  to  strike  off 
any  who  should  not  get  the  posting  and  to  add  the 
names  of  any  to  whom  they  would  like  to  have  the 
material  sent.  Extensive  lists  sent  to  a  large  number 
of  retail  dealers  should  also  be  checked  in  a  like  man¬ 
ner  by  brokers  or  direct  representatives.  In  these 
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Their  use  means  a  larger  profit  for 
the  canner  because  they  thresh 
peas  more  efficiently  cuid 
permit  the  packer 
to  get  a  pack 
of  better 
quality. 
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times  it’s  very  easy  to  have  twenty  thousand  on  a  mail¬ 
ing  list  of  the  United  States  who  have  lost  interest 
for  the  time  being  at  least  in  the  material  you  have  to 
offer.  Your  brokers  will  do  a  lot  toward  saving  you 
substantial  sums  if  you  will  charge  them  with  correct¬ 
ing  mailing  lists  quarterly. 

It’s  your  duty,  however,  and  yours  alone,  to  see  that 
your  announcements  of  prospective  merchandising 
campaigns  get  to  the  parties  who  will  make  the  most 
and  best  use  of  them.  Often  you  will  err  on  the  side 
of  economy  by  feeling  that  a  bulletin  sent  to  a  buyer 
will  be  circulated  to  all  interested.  Such  is  quite  often 
not  the  case,  the  advertising  man  often  has  to  get  his 
information  second  or  third  hand,  or  by  digging  and 
worming  it  out  of  some  representative  who  rightfully 
feels  you  should  have  had  it  direct  from  headquarters. 
Do  not  be  niggardly  with  your  mailings  but  send  two 
or  three  unnecessary  bulletins  rather  than  fail  to  have 
one  reach  the  party  that  will  act  most  effectively  on  it 
and  the  information  it  contains. 

If  your  mailings  are  extensive  or  even  limited,  it  is 
well  to  have  them  broken  down  into  classes  of  readers. 
Buyers,  advertising  men,  stock  clerks,  assistant  buyers, 
heads  of  voluntary  co-operative  groups  are  some  of  the 
classifications  you  should  use.  Then,  when  you  have 
material  intended  for  the  most  part  for  one  or  the 
other,  confine  it  to  that  list  and  save  postage.  If  you 
are  working  with  groups,  keep  them  well  posted 
through  the  head  of  the  organization,  not  the  buyer 
for  the  sponsoring  house  but  the  man  actively  in  charge 
of  the  group.  If  you  have  tear  sheets  of  national  ad¬ 
vertising,  mail  them  as  received  to  all  voluntary 
groups.  Often  an  advertising  manager  will  use  them 
in  more  closely  adapting  his  ad  to  current  ads  having  a 
wide  circulation.  If  you  expect  to  run  local  newspaper 
ads,  have  proofs  available  and  furnish  them  to  the 
groups  before  the  local  ad  is  run.  Do  this  and  you 
will  double  and  treble  the  effectiveness  of  your  national 
or  local  campaigns. 

Greatness,  it  has  been  said  and  well  said,  is  only  the 
capacity  for  taking  infinite  pains.  If  an  advertising 
manager  has  to  visit  the  office  of  your  local  representa¬ 
tive  in  order  to  get  copies  of  current  ads  in  national 
magazines,  he  is  not  going  to  do  it  indefinitely,  and  like 
it.  Sooner  or  later  he  will  advertise  some  competitor’s 
product  or  advertise  some  non-competitive  product 
more  often  simply  because  he  can’t  be  bothered  by 
having  to  dig  out  the  helps  you  should  have  supplied 
him  without  asking.  Take  pains  to  supply  all  the  ad¬ 
vertising  helps  you  have  to  all  those  who  will  use  them 
effectively.  Do  not  hesitate  about  doing  this  because 
you  have  done  just  this  in  the  past  and  been  disappoint¬ 
ed  in  the  results  you  obtained.  Better  supply  too  many 
helps  to  too  many  persons  than  to  miss  one  who  would 
have  done  a  good  job  in  supplementing  your  national 
campaigns  if  he  had  been  encouraged  to  do  so. 

Your  profits  will  increase  and  your  sales  will  not 
suffer  one  bit  if  you  will  check  your  mailing  lists  at 
least  twice  a  year  and  probably  more  often  would  be 
still  better ! 
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FILLING  THAT'S 
\  ACCURATE  and  FAST 

\  HAND  PACK  FILLER 


NEW  ACCESSORIES  FOR  MORE 
COMPLETE  AUTOMATIC  OPERATION 


The  Automatic  Filling  Hopper  makes  filling  of 
cut  string  beans,  diced,  sliced,  shoestring  or  mixed 
vegetables  almost  100!{  automatic.  Only  one  ope¬ 
rator  required. 

The  Packer-Briner  brines  and  packs  down  can 
contents  in  one  operation.  Double  Packer  Briners 
also  furnished. 

The  Vibrating  Can  Track  assures  a  full  weight 
pack  by  shaking  down  the  product.  Especially  use¬ 
ful  on  small-opening  containers  such  as  glass  jars. 

The  Rotary  Brasher  automatically  removes  excess 
material  from  tops  of  cans  and  returns  it  to  the  bowl. 

The  Glass-Jar  Belt  Feed  has  special  safety  features 
that  eliminate  breakage  even  at  high  speeds. 


HAND  PACK  FILLER  with 
Automatic  Filling  Hopper 
Rotary  Brushing  Attachment 
Packer-Briner 
Vibrating  Can  Track 


*  FMC  Engineers  are  constantly  developing 
and  testing  new  machines  for  producing 
finest  quality  packs  at  lowest  cost. 


Food  Machinery  Corporation  c-ti02-T 

(Sprague-Sells  Division).  Hoopeston,  Illinois 

Please  send  □  Complete  Details  Oi  Hand-Pack  Filler. 

□  Your  Complete  General  Catalog. 

Firm  _  - 


(Sprague  •SgIId  Division) 
HOOPiSTON,  ULiNOIS 


Attention  of: 
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PRIORITY  WORKINGS  EXPLAINED 

O.P.M.  Issues  Special  Order  for  Maintenance  and  Repair  of  Canning  Machinery 

From  National  Canners  Association  Information  Letter,  August  16,  19A1 


The  Division  of  Priorities  of  the  Office 
of  Production  Management  has  as  its 
function  the  regulation  of  the  distribu¬ 
tion  of  materials,  supplies  of  which  are 
inadequate  to  meet  expanding  needs  of 
the  defense  program.  The  Division  seeks 
to  prevent  the  building  up  of  excess  in¬ 
ventories  and  to  promote  “scheduling”, 
that  is,  such  coordination  of  all  produc¬ 
tive  systems  as  will  insure  a  steady  flow 
of  materials  from  the  raw  product  to  the 
finished  goods. 

To  accomplish  its  objective  of  unin¬ 
terrupted  progress  in  the  defense  pro¬ 
gram,  the  Division  of  Priorities  classi¬ 
fies  industries  into  two  broad  groups: 
(1)  defense  industries,  and  (2)  civilian 
industries.  Precise  classification  into 
these  two  groups  is  impossible,  because 
some  industries  are  engaged  in  produc¬ 
ing  articles  for  both  defense  and  civilian 
needs.  There  are  also  industries  classi¬ 
fied  as  civilian  that  are  indirectly  essen¬ 
tial  to  the  defense  program.  The  objec¬ 
tive,  however,  is  to  put  all  defense  re¬ 
quirements  ahead  of  other  needs  and  to 
supply  non-defense  requirements  rapidly. 

To  accomplish  these  objectives,  O.P.M. 
has  developed  certain  basic  instruments. 
There  are  :  First,  Distribution  instru- 
ments,  that  is,  orders  regulating  raw 
material  allocation;  second.  Identifica¬ 
tion  instruments,  that  is,  orders  or 
regulations  that  classify  finished  pro¬ 
ducts  on  the  basis  of  their  relative  im¬ 
portance  in  the  defense  program. 

Distribution  Instruments 

Distribution  instruments,  or  orders, 
by  the  Division  of  Priorities,  are  used 
to  effect: 

1.  Complete  mandatory  control,  in¬ 
dustry-wide,  over  about  15  materials, 
such  as  aluminum,  steel,  copper,  chrom¬ 
ium,  rubber,  etc.  Special  “M”  orders 
have  been  issued  to  regulate  the  distri¬ 
bution  of  these  materials. 

2.  Inventory  control,  a  milder  form  of 
industry-wide  control,  over  another 
group  of  about  15  materials,  an  example 
of  which  is  General  Metals  Order  No.  1. 

Identification  Instruments 

Identification  instruments,  which  clas¬ 
sify  finished  products  on  the  basis  of 
their  relative  importance  to  the  defense 
program,  include  (1)  Army  and  Navy 
orders,  (2)  blanket  ratings,  (3)  project 
ratings,  (4)  individual  ratings. 

Army  and  Navy  orders. — Preference 
ratings  are  granted  Army  and  Navy 
orders  involving  any  materials  listed  on 
the  Priorities  Critical  List,  which  in¬ 
clude  about  300  items.  There  are  two 
methods  for  obtaining  preference  ratings 
for  Army  and  Navy  orders: 


(1)  The  manufacturer  who  holds  an 
Army  and  Navy  order  and  needs  sup¬ 
plies  or  equipment  to  complete  that  or¬ 
der,  may  obtain  a  preference  rating  for 
such  supplies  or  materials  by  filling  in 
and  filing  PD-3.  These  forms  may  be 
obtained  from  the  Army  or  Navy  con¬ 
tracting  officer. 

(2)  Preference  ratings  may  be  ob¬ 
tained  for  that  portion  of  a  manufac¬ 
turer’s  output  that  is  classified  as  defense 
under  the  Defense  Supplies  Rating  Plan. 
Any  company  desiring  to  obtain  such 
preference  ratings  must  file  PD-25  with 
the  Director  of  Priorities.  This  plan  is 
designed  to  meet  the  problem  of  manu¬ 
facturers  who  are  engaged  in  both  de¬ 
fense  and  civilian  production  and  who, 
because  they  must  start  production  in 
advance  of  receiving  defense  orders, 
must  have  aid  to  secure  a  steady  flow  of 
materials  into  their  plants.  Preference 
Rating  A-10  is  granted  to  that  portion 
of  their  production  entering  into  defense 
orders. 

Blanket  ratings. — In  a  few  instances, 
the  Division  of  Priorities  has  grouped 
certain  manufacturers  who  are  engaged 
in  producing  articles  principally  for  de¬ 
fense  and  issued  a  special  blanket  pref¬ 
erence  rating  that  applies  to  all  orders. 
An  example  is  the  blanket  rating  given 
the  machine  tool  and  gauge  builders.  A 
more  familiar  example  to  canners  is  the 
P-17  order,  granting  the  canning  in¬ 
dustry  an  A-2  rating  for  canning  ma¬ 
chinery  and  equipment. 

The  P-series  orders  frequently  are 
limited  in  scope.  In  the  case  of  the 
canning  order,  P-17,  the  A-2  rating  was 
granted  for  only  those  orders  placed 
prior  to  June  25,  1941,  for  delivery  prior 
to  August  31,  1941. 

Project  ratings. — Companies  desiring 
to  expand  their  operations  by  adding  new 
lines  of  machinery  or  by  building  new 
plants  must  obtain  for  each  individual 
case  a  preference  rating  for  that  project. 

Individual  ratings.  —  Since  many  of 
the  requirements  for  materials  are  not 
covered  by  any  of  the  above-mentioned 
Identification  Instruments,  it  is  frequent¬ 
ly  necessary  for  individual  companies  to 
obtain  preference  ratings  for  their  com¬ 
pany  or  for  individual  purchase  orders. 
Individual  preference  rating  certificates 
may  be  obtained  by  the  use  of  PD-1  or 
PD-3.  PD-3  is  used  for  Army  and  Navy 
orders;  PD-1  for  other  orders. 

To  date,  about  300,000  individual  cer¬ 
tificates  have  been  issued  by  contracting 
officers  for  the  armed  forces,  and  about 
10,000  individual  preference  rating  cer¬ 
tificates  have  been  issued  by  the  Division 
of  Priorities. 

The  number  of  items  subject  to  pri¬ 
ority  control  is  increasing  daily.  More 


than  300  items  are  now  on  the  Priorities 
Critical  List,  and  of  these,  about  30  ma¬ 
terials  are  subject  to  distribution  con¬ 
trol.  Any  purchase  order  requiring  the 
use  of  any  of  the  materials  on  the  Crit¬ 
ical  List  must  be  accompanied  by  a  pref¬ 
erence  rating.  The  following  basic 
schedule  of  preference  rating  is  used  by 
the  Division  of  Priorities: 

A-10 — Assigned  to  all  defense  orders 
unless  a  higher  rating  has  been  specifi¬ 
cally  assigned  by  the  Director  of  Pri¬ 
orities.  Higher  A  ratings  may  be  as¬ 
signed  to  specific  defense  orders  when 
the  Director  rules  that  such  orders  are 
sufficiently  essential  to  the  defense  pro¬ 
gram  to  take  precedence  over  the  general 
class  of  defense  orders. 

BB — Reserved  for  emergency  assign¬ 
ment  by  Director  of  Priorities. 

B-1 — For  manufacture  of  products 
used  directly  or  indirectly  in  filing  de¬ 
fense  ordei’s. 

B-2 — For  repairing  and  replacement 
of  equipment  necessary  to  preserve  es¬ 
sential  production. 

B-3 — New  equipment  to  preserve  es¬ 
sential  production. 

B-4  to  B-8 — Other  civilian  needs. 

A  manufacturer  desiring  to  obtain  a 
preference  rating  for  a  purchase  order 
may  do  so  by  executing  one  of  the  Identi¬ 
fication  Instruments  listed  above.  The 
instrument  to  be  used  in  each  case  de¬ 
pends  largely  on  the  machinery  set  up 
by  O.P.M.  for  administering  the  priori¬ 
ties.  The  preference  rating  assigned 
to  the  purchase  order  will  depend  upon 
its  relative  importance  to  the  defense 
program,  as  determined  by  the  Division 
of  Priorities.  This  procedure  can  be  il¬ 
lustrated  by  reviewing  the  case  of  the 
canning  industry. 

Evolution  of  Canning  Machinery  Priority 

When  it  became  apparent  that  canners 
would  have  difficulty  in  obtaining  de¬ 
liveries  of  canning  machinery  and  equip¬ 
ment,  the  president  of  the  National  Can¬ 
ners  Association  appointed  a  special 
committee  to  assist  the  industry  in  ob¬ 
taining  preference  ratings  from  the  Di¬ 
vision  of  Priorities.  This  committee, 
named  in  May,  1941,  following  the  meet¬ 
ing  of  the  Board  of  Directors  in  Wash¬ 
ington,  immediately  contacted  the  Pri¬ 
orities  Division  of  O.P.M.  and  the  Office 
of  Price  Administration  and  Civilian 
Supply  to  acquaint  them  with  the  in¬ 
dustry’s  problems. 

Since  the  canning  industry  is  engaged 
in  producing  food  for  civilian  needs  as 
well  as  for  defense  requirements,  any 
priority  program  adopted  for  it  had  to 
be  approved  by  both  O.P.A.C.S.  and 
O.P.M.  A  joint  conference  of  these  two 
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So,  too,  Crown  Can's  basic  policy  is  to 
insure  constant  progress  and  advance. 
That  this  policy  is  "good  business"  is 
demonstrated  by  Crown's  rise  to  third 
place  in  the  industry.  More  and  more 
packers  are  entrusting  their  can  supply 
to  this  experienced  organization  with 
the  youthful  pioneering  spirit. 


irlrj  AvjaJJj  ot  any  man  with  business 
responsibilities  isn't  nearly  as  important 
as  the  age  of  his  thinking. 

A  man  whose  ideas  are  young  and 
daring — a  man  with  the  free  pioneering 
spirit — always  sees  possibilities  for  im¬ 
provement — better  ways  to  do  the  old, 
familiar  things. 

Pioneering  has  always  been  character¬ 
istic  of  Crown  during  its  nearly  fifty 
years  of  business  history.  Beginning 
with  the  invention  of  "the  world's  great¬ 
est  sealing  idea".  Crown  has  a  long  and 
brilliant  record  of  achievement. 


CROWN  CAN  COMPANY,  PHILA¬ 
DELPHIA,  PA.,  Division  of  Crown 
Cork  and  Seal  Company ^  Balti¬ 
more  •  St.  Louis  •  Houston  •  Madison  • 
Orlando  •  Fort  Wayne  •  Nebraska  City 


INDEPENDENT 
AND  HELPFUL 


HE  CANNING  TRADE  •  August  25,  1941 


defense  agencies  was  held  June  27  to 
discuss  ways  and  means  of  aiding  the 
canning  industry,  and  at  this  conference 
the  industry  was  represented  by  its  Pri¬ 
ority  Committee. 

It  was  agreed  that  a  special  program 
be  developed  for  the  canning  industry 
to  take  care  of  the  current  emergency 
and  that,  owing  to  the  importance  of 
the  industry  to  the  defense  program  and 
because  of  the  necessity  for  taking  care 
of  perishable  fruits  and  vegetables  soon 
to  be  harvested,  the  industry  should  be 
granted  a  high  preference  rating,  either 
a  B-1  or  a  BB.  O.P.A.C.S.  prepared  the 
program  and  announced  it  on  July  1, 
1941. 

Since  O.P.M.  was  charged  with  the  re- 
sponsbiility  of  administering  priorities, 
its  Division  of  Priorities  prepared  and 
issued  the  emergency  P-17  order  on  July 
9,  1941.  During  the  time  the  order  was 
being  prepared,  additional  evidence  was 
presented  to  show  the  importance  to  the 
defense  program  of  uninterrupted  oper¬ 
ations  by  the  canning  industry  and  the 
consequent  need  for  a  preference  rating 
of  A-IO  or  higher. 

A  preference  rating  of  A-2  finally  was 
granted  to  cover  that  portion  of  the  in¬ 
dustry’s  requirements  that  were  indis¬ 
pensable  to  preparations  for  handling 
the  1941  crop,  that  is,  canning  machinery 
and  equipment  ordered  prior  to  June  25 
to  be  delivered  in  time  for  use  in  the 
1941  pack.  The  P-17  order  limited  de¬ 
liveries  to  August  31,  1941. 

The  complete  program  as  developed 
from  the  June  27  conference  was  not 
fulfilled  by  the  emergency  order  P-17 
because  P-17  did  not  take  care  of  main¬ 
tenance  and  repair  needs  which  arose 
during  the  canning  season  and  which  had 
not  been  met  by  orders  for  equipment 
placed  prior  to  June  25.  At  the  time 
P-17  was  issued,  O.P.M.  was  developing 
a  broad  blanket  order  for  maintenance 
and  repairs  for  26  industries,  including 
canning.  It  was  expected  that  the  gen¬ 
eral  order  on  maintenance  and  repairs 
would  be  issued  at  about  the  same  time 
as  the  special  canning  Order  P-17,  and 
that  the  two  orders  would  operate  con¬ 
currently,  except  that  Order  P-17  was 
limited  to  deliveries  before  August  31, 
1941,  whereas  the  general  maintenance 
and  repair  order  would  be  permanent. 

The  general  maintenance  and  repair 
order  for  the  26  industries  identified  with 
the  defense  program  was  to  give  a  pref¬ 
erence  rating  of  A-10,  which,  as  indi¬ 
cated  previously,  is  the  general  rating 
given  for  defense  orders. 

Special  Order  For  Immediate  Needs 

In  the  attempt  to  write  a  general 
blanket  order  to  cover  26  industries, 
many  problems  arose,  thus  delaying  its 
issuance.  When  it  became  apparent  that 
the  maintenance  and  repair  order  would 
not  be  issued  in  time  to  take  care  of  the 
canning  industry  for  the  1941  pack,  the 
industry’s  Priority  Committee  requested 
O.P.M.  to  write  a  special  order  for  main¬ 
tenance  and  repairs  for  the  canning  in¬ 
dustry.  The  order  has  been  prepared 


other  Government  agencies,  and  is  to 
protect  the  consumer  against  prices  in 
excess  of  those  necessary  to  maintain  the 
domestic  sugar  industry  as  a  whole.  A 
conference  is  planned  with  processors 
and  refiners  to  discuss  the  question  of 
placing  a  ceiling  on  refined  sugar  prices. 


and  issued,  and  carries  with  it  a  prefer¬ 
ence  rating  of  A-10. 

This  order  and  Preference  Rating  A-10 
will  be  given  to  the  manufacturers  of 
canning  machinery  and  equipment  for 
the  purpose  of  obtaining  any  of  the  ma¬ 
terials  on  the  critical  list  necessary  in 
the  manufacture  of  spare  parts  or  other 
maintenance  equipment  needed  by  can- 
ners  during  the  current  packing  season. 

Issued  to  Manufacturer 

The  order  will  be  issued  to  the  manu¬ 
facturer  of  canning  machinery  and  not  to 
the  canner.  The  manufacturer  who  re¬ 
ceives  the  order  from  O.P.M.  may  repro¬ 
duce  it  and  extend  it  to  any  companies 
supplying  critical  materials  to  the  manu¬ 
facturer,  thus  obtaining  a  preference 
rating  of  A-10  (the  Defense  order  rat¬ 
ing),  which  should  insure  fairly  prompt 
deliveries.  The  general  maintenance  and 
repair  order,  when  finally  completed,  will 
include  the  canning  industry.  The  spe¬ 
cial  P-37  order  written  for  the  canning 
industry,  is  a  temporary  order,  becoming 
effective  immediately,  and  terminating 
October  31,  1941. 

In  the  event  a  canner  for  any  reason 
is  unable  to  obtain  repairs  for  the  main¬ 
tenance  of  his  machinery  or  equipment 
by  the  use  of  the  special  order  P-37,  he 
may  apply  for  a  preference  rating 
as  outlined  above  under  “Individual 
Ratings”. 

PIC  TIN  PRICES  SET 

In  an  order  issued  August  15th,  the 
Office  of  Price  Administration  and  Civi¬ 
lian  Supply  has  set  maximum  prices  for 
Pig  Tin  on  and  after  August  16th  at 
52c  per  pound  for  Grade  A  Tin  of  99.80 
per  cent  or  a  higher  percentage  of  purity. 
Prices  on  lower  grades  of  Pig  Tin 
were  also  fixed  and  range  down  to  51c 
per  pound  of  tin  content  for  that  below 
99  per  cent  purity.  The  prices  apply  ex¬ 
stock  or  store.  Port  of  New  York  for 
foreign  pig  tin  and  ex-producers  plant 
for  domestic  pig  tin.  Commitments  en¬ 
tered  into  before  August  16th  for  sales 
or  purchase  at  prices  higher  than  the 
maximum  and  for  completion  of  delivery 
on  or  before  December  31st,  may  be  com¬ 
pleted  at  prices  contracted  for,  provided 
full  details  of  such  commitments  are 
reported  by  the  seller  to  OPACS  on  or 
before  August  31st.  All  persons  making 
sales  or  purchases  of  Pig  Tin  on  and 
after  August  16th  must  retain  complete 
and  accurate  monthly  records  for  a 
period  of  five  years,  open  to  inspection 
of  OPACS. 

CEILING  ON  SUGAR  ESTABLISHED 

A  ceiling  of  3^^c  per  pound  on  96  de¬ 
gree  raw  sugar,  duty  paid  New  York 
was  established  August  12th  by  Leon 
Henderson,  Office  of  Price  Administra¬ 
tion  and  Civilian  Supply.  The  price  set 
is  that  which  prevailed  in  mid  July  be¬ 
fore  the  recent  advance  to  $3.80.  The 
action  followed  a  consultation  with  De¬ 
partment  of  Agriculture  officers  and 


NEW  ASPARAGUS  GRADES 

The  new  draft  of  United  States  Stand¬ 
ards  for  Grades  of  Canned  Asparagus 
has  been  developed  by  the  Agricultural 
Marketing  Service,  United  States  De¬ 
partment  of  Agriculture,  a  copy  of 
which  has  been  forwarded  to  packers  of 
the  product,  for  their  constructive  com¬ 
ments  and  criticism  before  promulgation 
by  the  Secretary  of  Agriculture. 

The  new  Grades  become  effective  as  of 
September  15,  1941.  They  are  designed 
to  serve  as  a  convenient  basis  of  sale 
in  wholesale  transaction  and  as  a  basis 
for  determining  Joan  values  on  hypothe¬ 
cated  stocks.  They  will  form  the 
basis  for  official  grading  similar  to  that 
now  available  on  various  other  canned 
fruits  and  vegetables  and  other  processed 
food. 

It  is  the  earnest  desire  of  A.M.S.  to 
build  Standards  of  quality  which  will 
faithfully  represent  the  steps  of  differ¬ 
ences  in  market  value  and  bring  about 
a  uniform  quality  description  in  simple, 
easily  understood  grade  terms,  upon 
which  satisfactory  trading  can  be 
effected. 

Interested  parties  may  confer  with 
any  of  the  official  graders  of  the  Depart¬ 
ment  concerning  these  new  Standards 
before  offering  comments.  Any  of  these 
graders  will  be  glad  to  discuss  and  ex¬ 
plain  the  new  grades. 

HEARING  TO  DETERMINE  MINIMUM 
WAGES  IN  THE  EVAPORATED  MILK 
INDUSTRY 

L.  Metcalf  Walling,  Administrator, 
Division  Public  Contracts,  Department 
of  Labor,  has  issued  a  notice  giving  op¬ 
portunity  to  all  interested  persons  to 
show  cause  on  or  before  August  30, 
1941,  why  the  Secretary  of  Labor  should 
not  adopt  the  recommendation  of  the 
Public  Contracts  Board  and  determine 
the  Wage  rates  suggested  to  be  the  pres¬ 
ent  prevailing  minimum  wages  in  the 
evaporated  milk  industry.  The  minimum 
wage  in  the  manufacture  or  supply  of 
evaporated  milk  as  recommended  by  the 
Board  are: 

(1)  50  cents  an  hour,  or  $20.00  per 
week  of  40  hours,  arrived  at  either  upon 
a  time  or  piecework  basis  in  the  States 
of  Washington,  Oregon  and  California; 

(2)  40  cents  an  hour,  or  $16.00  per 
week  of  40  hours,  arrived  at  either  upon 
a  time  or  piecework  basis  in  the  States 
of  Idaho,  Montana,  Nevada,  Utah,  Ari¬ 
zona,  New  Mexico,  Colorado,  Wyoming, 
North  and  South  Dakota,  Nebraska, 
Minnesota,  Iowa,  Wisconsin,  Michigan, 
and  Ohio; 

(3)  32.5  cents  an  hour,  or  $13.00  per 
week  of  40  hours,  arrived  at  either  upon 
a  time  or  piecework  basis  in  the  remain- 
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Prices  on  request. 


AYARS  IVEAOHINEi  CO.,  Salem,  New  Jersey 


TOMATO  and  CITRUS 

JUICE  FILLER 


Used  hy  leading  Manufacturers 
for  filling  Tomato  and  Citrus 
Juice,  also 


jyiUUu^ 

Tomato  Pulp  and  Puree,  Clear  Soups  etc. 


64f/UifUtUf> 

'  Fruits,  String  Beans,  Beets,  etc. 

Has  no  air  vent  stems  to  damage  fruit.  Designed  for  high 
speed.  Belt  drive  or  direct  connected.  Fills  absolutely 
accurate.  No  Can  No  Fill.  Rapid  Valve.  Built  in  three 
sizes;  Eight  Valve,  Twelve  Valve  and  Sixteen  Valve. 


ATTciiTiniij  CAN N ER S 

ATTENTION  j 

ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 

;  ^ 

CANNED  FOODS 

i  DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to 
Navy  or  other  Specifications — ALL 

BOUND  -  ROCK  FASTENER  - 
WOODEN  BOXES  for  all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CO.,  INC. 

Portsmouth,  Virginia 


POUNDS  OR  PERFORMANCE? 

•  When  you  buy  pulpers,  you  $eek  low-cost,  trouble-free  performance 
—  not  extra  pounds  of  junk  at  the  end  of  production  life.  Indiana 
Pulpers— with  all  parts  made  of  correct  materials,  accurately  machined 
and  fitted;  setting  in  heavy,  rugged  gray  iron,  re-inforced  frames;  oper¬ 
ating  in  smooth-running  babbitted  bearings  that  never  rust  or  corrode; 
with  paddles  and  shaft  carefully  balanced  to  avoid  vibration;  having 
the  greatest  capacity  in  comparable  sizes  of  any  pulpers;  operating  on 
less  power;  affording  the  ultimate  in  sanitary 
manufacturing;  lasting  longer  with  less  up¬ 
keep — are  the  lowest  cost  pulpers  your  money  can 
buy. 

One  of  six  regular  models  available  in  the  In¬ 
diana  line  of  pulpers. 

The  Midget  Utility 

•  The  Indiana  Midget  Utility  meets  a 
need  of  the  packer  of  fancy  tomatoes.  It 
produces  a  plentiful  supply  of  fine,  clear 
juice,  free  of  seeds,  for  adding  to  cans  of 
whole  tomatoes.  Juice  can  be  produced 
with  Midget  Utility  from  small  tomatoes 
and  usable  portions  of  trimmed  stock. 
Small  size  (note  faint  outline  of  Indiana 
Standard  Pulper  in  background)  of  Mid¬ 
get  Utility  obviates  any  particular  pro¬ 
blem  of  placement  in  line. 

F.  H.  LANGSENKAMP  COMPANY 

••Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  INDIANA 
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THE  ARMY  WANTS 


ing  States  and  the  District  of  Columbia. 
Communications  should  be  addressed  to 
the  Administrator,  Division  of  Public 
Contracts,  United  States  Department  of 
Labor,  Washington,  D.  C.  An  original 
and  four  copies  should  be  filed. 

HOW  TO  SELL  TO  THE  GOVERNMENT 

A  pamphlet  designed  to  supply  infor¬ 
mation  concerning  procedures  employed 
by  various  Government  agencies  in  mak¬ 
ing  routine  purchases  of  merchandise  for 
civilian  needs  has  been  made  available 
by  the  Department  of  Commeixe  for  the 
information  of  businessmen  who  desire 
to  sell  to  Federal  units. 

It  is  not  likely  that  the  purchasing 
methods  by  the  various  agencies  of  the 
Government  as  outlined  in  the  booklet 
will  be  radically  changed  by  the  impact 
of  defense  needs,  it  was  said. 

“There  is  no  great  mystery  involved  in 
doing  business  with  the  Government,” 
according  to  the  Department  of  Com¬ 
merce.  Any  businessman  desiring  to  do 
such  business  may  write  to  the  Procure¬ 
ment  Division,  Treasury  Depai'tment. 
Washington,  D.  C.,  and  request  to  be 
listed  to  receive  invitations  to  bid  on 
items  he  can  furnish. 

Army  and  Navy  purchasing,  it  was 
announced,  is  explained  by  two  booklets 
published  by  the  respective  Depai'tments. 
The  “Army  Purchase  Information  Bulle¬ 
tin”  (1940)  may  be  had  by  writing  Ihe 
War  Department,  Washington,  D.  C. 
“Selling  To  The  Navy”  may  be  had  upon 
application  to  the  Navy  Department, 
Washington,  D.  C. 

The  Department  of  Commerce  booklet 
“How  To  Sell  To  The  Government  For 
Civilian  Needs”  may  be  had  without 
charge  upon  application  to  the  Depart¬ 


ment  at  Washington  or  any  of  its  field 
offices  centrally  located  throughout  the 
United  States. 

ARMY  GROCERY  STORE 

About  the  last  place  you  would  expect 
to  find  a  grocery  store  carrying  on  busi¬ 
ness  in  a  most  modern  manner,  is  in  the 
midst  of  the  army.  At  Fort  Dix,  New 
Jersey,  a  well-stocked  grocery  store  takes 
care  of  the  needs  of  some  1,200  officers 
and  enlisted  men  with  families.  It  takes 
four  people  to  operate  the  store  and  they 
do  an  average  business  of  five  hundred 
dollars  per  day.  In  view  of  the  fact  that 
this  is  the  only  store  in  the  country  where 
mei’chandise  is  limited — (“Only  ten  items 
to  a  customer,”  a  sign  reads)  this  seems 
a  fairly  good  sized  business. 

In  the  last  war  these  stores  were  called 
Commissaries;  in  this  war.  Post  Ex¬ 
change.  Under  any  name  they’ve  been 
operating  a  long,  long  time — since  George 
Washington.  It’s  doubtful  whether  they 
had  self  service  then!  Colonel  Henry  H. 
Fay,  Sales  Officer  of  the  Quartermaster 
Corps,  orders  and  issues  all  food.  He 
must  plan  three  months  in  advance  for 
some  30,000  men!  The  store  is  also 
under  his  supervision  and  stock  is  issued 
mostly  from  regular  warehouse  stock. 
There  are  five  of  these  warehouses,  three 
of  which  are  stacked  to  the  ceiling  with 
canned  foods — everything  from  canned 
fruits,  favorite  of  the  army,  to  “goldfish,” 
army  jargon  for  canned  salmon. 

INCORPORATED 

The  High  Seas  Tuna  Packing  Com¬ 
pany,  Inc.,  has  been  incorporated  at 
Terminal  Island,  Calif.,  with  a  capital 
stock  of  $200,000,  by  M.  J.  and  J.  J. 
Bogdanovich,  of  San  Pedro. 


The  Commanding  Officer,  Chicago 
Quartermaster  Depot,  1819  W.  Pershing 
Road,  has  asked  for  bids  on  2,360,196 
dozen  1414  ounce  tins  of  Unsweetened 
Evaporated  Milk  for  delivery  to  101  dif¬ 
ferent  Army  Posts,  2300  dozen  No.  lO’s 
for  delivery  to  three  different  Posts,  and 
671,720  pounds  of  Dry  Powdered  Milk 
packed  in  various  sizes  of  containers  for 
delivery  to  13  different  destinations. 
Time  of  delivery  ranges  from  August 
28th  to  November  30th,  the  specified 
time  is,  however,  indicated  in  each  in¬ 
stance.  Bids  are  to  be  opened  August 
25th.  Further  bids  are  asked  on  900,- 
000  pounds  of  dehydrated  Shredded 
Potatoes  for  delivery  to  five  different 
Depots,  which  will  be  opened  August 
29th. 

COMMITTEE  TO  CONSIDER  OYSTER 
STANDARDS 

The  Food  Standards  Committee  of  the 
Food  and  Drug  Administration  will  meet 
in  Washington,  D.  C.,  during  the  week 
beginning  September  8,  1941,  in  offices 
of  the  Administration.  Initial  consider¬ 
ation  will  be  given  to  definitions  and 
standards  of  identity  for  shucked  oysters, 
rye  flour  and  soybean  flours. 

Packers  and  shippers,  receivers,  and 
consumers  of  shucked  oysters  are  invited 
to  submit  recommendations  and  sugges¬ 
tions,  supported  wherever  possible  by 
factual  data,  as  to  how  definitions  and 
standards  of  identity  can  be  formulated 
which  will  promote  honesty  and  fair 
dealing  in  the  interest  of  consumers. 
Such  recommendations  may  be  submitted 
in  writing  in  advance  of  the  meeting  or 
presented  orally  to  the  committee.  For 
the  purpose  of  receiving  such  oral  recom¬ 
mendations  the  committee  will  hold  an 
open  meeting  on  Wednesday,  September 
10,  at  10  A.  M.  in  Room  1039  South 
Building,  U.  S.  Department  of  Agricul¬ 
ture,  devoted  to  consideration  of  shucked 
oysters. 

The  committee  welcomes  recommenda¬ 
tions  from  all  interested  parties,  includ¬ 
ing  trade  associations,  consumers,  con¬ 
sumer  organizations,  and  food  control  of¬ 
ficials.  All  written  communications 
should  be  addressed  to  the  Secretary, 
Food  Standards  Committee,  Food  and 
Drug  Administration,  Washington,  D.  C., 
and  should  be  received  by  September  4. 

STOCKS  AND  SHIPMENT  CANNED  CORN 

Stocks  of  Canned  Corn  in  canners’ 
hands  August  1,  1941,  were  145,670 
cases  of  all  sizes  as  compared  with  450,- 
247  cases  July  1,  1941,  and  2,893,417 
cases  August  1  a  year  ago. 

Shipments  for  the  season  to  August  1, 
1941,  were  19,011,796  as  compared  with 
19,751,312  cases  for  the  season  to 
August  1,  1940,  according  to  the  N.C.A. 
Division  of  Statistics. 

PRATT-LOW  REDUCES  CAPITAL 

The  capital  stock  of  the  Pratt-Low 
Preserving  Co.,  Santa  Clara,  Calif.,  has 
been  reduced  from  $1,250,000  to  $250,000. 


Representatives  of  the  American  Can  Company  were  guests  of  the  Army  for  a  day  at  Fort  Dix, 
New  Jersey,  where  their  congenial  host,  Lieut.  Colonel  Henry  F.  Fay,  sales  officer  of  the  Quarter¬ 
master  Corps  (in  photo)  showed  them  this  unique  grocery  store. 
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Maximum  Protection 


Minimum  Cost 


against  losses  by 


LIGHTNING 


WINDSTORM 


EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 


LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


STEAM  PRE- HEATER 
AND  PASTEURIZER 

Employ  jacketed  steam  in  vacuum,  which 
prevents  “burning  on.”  The  double  ther¬ 
mostatic  and  vacuum  controls  are  quick 
and  positive  in  their  action,  and  always 
automatic.  Available  in  single,  double, 
or  combination  tube  models,  in  any  capa¬ 
city  desired. 


Send  For 
Bulletin  532~1 


Chlsholm'HifJerCo. 

NIAGARA  FALLS,  N.  Y. 

Branch  Offices  and  Warehouses:  COLUMBUS,  WIS.;  CHICAGO,  ILL. 
CRCO  Repretentativet 

JAS.  Q.  LEAVITT  &  CD..  OGDEN,  UTAH,  and  SEATTLE.  WASH. 
W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO.,  Inc.,  BALTIMORE.  MD. 
LENPESTEY  SUPPLY  CO.,  TAMPA.  FLA.  43 1 -B 


▼ 


LABELS 

ORIGINnL.HRTISTIC  IN  ^ 
COLOR  8t  DESIGN 


romp't 


PEA  GRADERS 
PEA  CLEANERS 
SAMPLE  GRADERS 
CLEAN-UP  HULLERS 
TOMATO  WASHERS  &  SCALOERS 
CORN  CLEANERS 
CORN  TRIMMERS 
SPINACH  WASHERS 
ASPARAGUS  PACKER 

All  of  our  usual  construction.  Let  us  have  your 
inquiries  for  these  and  any  special  machines. 


THE  SINCLAIR-SCOTTCO. 

"The  Original  Grader  Houee” 

B/ILTIMORE,  MARYLAND 
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CROWN  CAN  ADVANCES 
RICHARD  P.  SWARTZ 

Richard  P.  Swartz,  Vice-President  of 
Crown  Can  Company,  Philadelphia,  has 
been  promoted  to  the  special  post  of  As¬ 
sistant  to  the  President. 

Mr.  Swartz’s  promotion  was  made  in 
recognition  of  over  twenty  years  of 
outstanding  service  with  Crown  Cork 
&  Seal  Company,  Inc.,  the  world’s  larg¬ 
est  manufacturers  of  closures,  during 
which  time  he  rose  from  Assistant  Fore¬ 
man  to  Manager  of  the  Company’s  ex¬ 
tensive  machine  shops  in  Baltimore, 
where  it  manufactures  machinery  for 
the  beverage,  brewery,  dairy,  can  and 
other  industries. 


RICHARD  P.  SWARTZ 


Shortly  after  the  organization  of 
Crown  Can  Company  he  was  transferred 
to  its  Philadelphia  plant,  where  he  sys¬ 
tematized  and  improved  manufacturing 
methods  to  an  exceptionally  high  degree 
of  efficiency  and  was  elevated  to  the  po¬ 
sition  of  Vice-President  in  Charge  of 
Production  at  all  can  manufacturing 
plants. 

Schooled  as  an  engineer,  and  a  prac¬ 
tical  mechanic  by  training,  Mr.  Swartz 
is  a  specialist  in  high  speed  machinery 
and  modern  production  technique.  He  is 
a  member  of  the  American  Society  of 
Metals  and  The  American  Society  of 
Tool  Engineers. 

Due  to  Mr.  Swartz’s  close  association 
with  all  phases  of  the  business,  he  is 
especially  well  fitted  for  his  new 
assignment. 

PACKING  DIETETIC  FRUITS 

The  Richmond-Chase  Co.,  canners  of 
San  Jose,  Calif.,  which  has  met  with  such 
marked  success  in  the  development  of 
the  fruit  nectar  business,  is  now  giving 
special  attention  to  the  packing  of  die¬ 
tetic  canned  fruits,  adding  materially  to 
the  lines  formerly  packed. 


WALTER  SILKWORTH  MARRIED 

Walter  M.  Silkworth,  genial  repre¬ 
sentative  of  F.  H.  Woodruff  &  Sons, 
furnishers  of  Seed  for  canners,  was 
married  to  Miss  Alice  Baumgarten,  at 
Palm  Beach,  Florida,  on  Wednesday, 
August  13th.  This  will  account  for  his 
tricky  little  smile  and  the  slight  blush 
when  he  calls  to  see  you. 

NEW  COMPANY  OPERATING 

The  Burnette  Farms  Packing  Company 
has  been  formed  at  Benton  Harbor, 
Michigan,  by  William  A.  Burnette,  who 
has  leased  the  Culby  Home  Cannery  and 
is  packing  Peaches  this  season.  Plans 
for  1942  call  for  the  building  of  a  new 
plant  at  Keeler,  where  a  full  line  of 
Michigan  fruits  will  be  packed. 

COAST  VISITOR 

Abe  Krasne,  a  large  canned  foods 
buyer  of  New  York,  was  a  recent  visitor 
at  San  Francisco,  Calif. 

FLORIDA  MEETING  DATE 

The  Tenth  Annual  Meeting  of  the 
Florida  Canners  Association  is  to  be 
held  at  the  Tampa  Terrace  Hotel, 
Tampa,  Florida,  on  October  17th. 

ZIA  HEADS  MICHIGAN  HONEY 

M.  S.  Zia,  who  formerly  was  Vice- 
President,  has  been  elected  President  of 
the  Michigan  Honey  Association,  which 
was  formed  early  this  year  at  Detroit 
for  the  purpose  of  bottling,  packaging 
and  distributing  Honey  and  Maple  Syrup 
and  kindred  products  on  a  national 
scale.  Roscoe  C.  Springston  was  made 
Secretary  and  T.  Harms,  Treasurer, 
which  officers  comprise  the  Board  of 
Directors. 

F.  G.  WOOL  DEAD 

Frederick  George  Wool,  66,  for  many 
years  a  fruit  canner  of  San  Jose,  Calif., 
heading  the  F.  G.  Wool  Packing  Com¬ 
pany,  Inc.,  passed  away  at  his  ranch 
home  near  here  August  13,  from  a  heart 
attack.  A  native  of  San  Jose,  he  is  sur¬ 
vived  by  his  widow,  Mrs.  Mary  Ellen 
Wool;  a  son,  attorney  Fred  A.  Wool,  of 
San  Jose,  and  a  daughter,  Mrs.  Alice 
Hughes,  of  Tracy,  Calif.  Also  surviv¬ 
ing  are  five  brothers  and  sisters,  includ¬ 
ing  E.  O.  Wool,  Santa  Clara  County 
Supervisor. 

J.  E.  O’BRIEN  INJURED 

J.  E.  O’Brien,  Manager  of  Stokeley 
Brothers  &  Company  plants  in  Southern 
Wisconsin,  was  badly  cut  about  the  face 
and  broke  a  rib  in  an  automobile  acci¬ 
dent  late  Tuesday  night,  August  12th, 
when,  between  Beaver  Dam  and  Colum¬ 
bus,  his  car  left  the  road  and  hit  a  tree. 

PEA  APHIS  CONFERENCE 

The  Annual  Pea  Aphis  Conference  of 
the  Wisconsin  Canners  Association  will 
be  held  at  Okee  Lodge,  Wisconsin,  Sep¬ 
tember  17,  18  and  19. 


AD  SUPPORTS  NATIONAL  NUTRITION 
PROGRAM 

In  the  Saturday  Evening  Post,  issue 
of  September  13th,  Continental  Can  Com¬ 
pany,  Inc.,  is  contributing  its  space  in 
support  of  the  government’s  National 
Nutrition  Program  by  urging  the  gen¬ 
eral  public  to  drink  more  fruit  juice 
for  better  health.  Stressing  the  nutri¬ 
tional,  vitamin  and  mineral  content  val¬ 
ues  of  all  fruit  and  fruit-blend  juices, 
the  ad  lists  over  a  score  of  the  more 
popular  of  these  which  can  be  conveni¬ 
ently  purchased  in  almost  any  retail 
outlet.  Emphasized  also  is  the  conveni¬ 
ence  of  purchasing  ready-to-serve  fruit 
juices,  giving  a  host  of  tempting  ways  in 
which  they  may  be  used. 

Endorsing  the  Nutrition  Program  as 
outlined  in  the  advertisement  on  “More 
Fruit  Juice  in  America’s  Diet!”,  Paul  V. 
McNutt,  U.  S.  Co-ordinator  of  Health, 
Welfare  and  Related  Defense  Activities, 
in  a  message  featured  in  the  insertion, 
says,  in  part:  “In  this  time  of  national 
emergency,  the  health  of  all  the  people 
is  one  of  our  greatest  responsibilities.” 
“Only  a  nation  of  healthy  people  can  be 
strong  .  .  .” 

“Fruit  juice  is  one  of  the  health-build¬ 
ing  foods  that  have  become  increasingly 
important  in  recent  years.  It  is  a  great 
satisfaction  to  all  of  us  interested  in 
national  nutrition  to  see  more  and  more 
Americans  making  fruit  juice  part  of 
their  daily  diet.” 

“Better  nutrition  for  all — that’s  a  de¬ 
fense  program  in  which  we  can  all  take 
part.” 

Continental  is  also  promoting  the  fruit 
juice  drive  with  wholesale  grocers,  chain 
stores,  super  markets  and  voluntary 
gioups,  by  furnishing  reprints  of  the  ad. 
This  will  enable  these  important  trade 
divisions  to  tie  in  with  the  fruit  juice 
campaign. 

BABE  WOLFROM  DEAD 

M.  Allen  (Babe)  Wolfram,  34  years 
old,  died  on  August  8  from  injuries  re¬ 
ceived  in  an  automobile  accident.  Since 
the  death  of  his  father  in  January  of 
last  year,  Mr.  Wolfrom  was  active  head 
of  the  Wolfrom  Machinery  Company, 
dealers  in  rebuilt  and  reconditioned  ma¬ 
chinery  at  Syracuse,  New  York.  He 
had  spent  his  entire  life  in  the  Canning 
Industry,  as  a  youth  with  the  New  York 
State  Canners  and  later  with  Snyder 
Packing  Corporation.  When  the  Wolf¬ 
rom  Machinery  Company  was  established 
about  10  years  ago  he  became  associated 
with  his  father  in  that  enterprise. 

VISITS  NORTHWEST 

T.  J.  McGuire,  with  William  J.  Linden- 
berger,  manufacturers’  selling  agent,  16 
California  St.,  San  Francisco,  Calif.,  is 
making  a  trip  through  the  Pacific  North¬ 
west,  visiting  some  of  the  canneries 
whose  products  are  handled. 

BORDEN  ACQUIRES  INDIANA  PLANT 

The  Borden  Company  of  New  York 
has  purchased  the  properties  of  the 
Capitol  Dairies,  Incorporated,  of  In¬ 
dianapolis. 
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CROP  CONDITIONS 

TOMATOES 

PEKIN,  IND.,  August  14 — Up  until  two 
Aceks  ago  our  prospects  were  for  the 
'r  rgest  yield  of  tomatoes  we  have  had  in 
,ears,  but  the  extreme  heat  during  the 
T;ast  ten  days  has  done  considerable 
iamage.  It  is  hard  to  tell  just  what  the 
mtcome  will  be.  We  cannot,  at  this  time, 
nope  for  a  normal  yield.  Would  say 
present  prospects  are  for  75  per  cent 
of  normal. 

COLUMBUS,  OHIO,  August  15 — We  have 
very  little  to  say  that  is  encouraging  at 
this  particular  time.  The  terrific  heat  of 
the  past  more  than  two  weeks  every  day, 
and  the  continued  lack  of  moisture,  no 
rain  having  fallen  for  several  weeks, 
except  in  spots  some  local  thunder 
showers,  which  do  more  harm  than  good, 
has  caused  tomatoes  to  suffer  severely. 
Don’t  believe  we  could  accept  business 
l)elow  80  cents  for  2’s,  $1.0714  to  $1.10 
for  2V2’s  and  $3.40  to  $3.50  for  lO’s 
standard  quality. 

SPRING  GROVE,  PA.,  August  18 — The 
tomato  crop  started  out  very  good  but  dry 
weather  set  in  about  four  weeks  before 
the  first  tomatoes  ripened,  and  therefore, 
cut  down  on  the  size,  quantity  and 


quality  of  the  product.  We  had  a  little 
shower  when  the  first  tomatoes  were 
picked,  which  helped  them  considerably. 

ATLANTA,  TEXAS,  August  14 — Crop  over. 
Had  about  25  per  cent  of  the  expected 
pack  due  to  rains,  which  have  fallen  in 
this  section  during  the  entire  season. 
Canning  season  only  lasted  about  10  days 
and  no  steady  runs. 

BERKELETY  SPRINGS,  W.  VA.,  August  15 — 
We  only  have  35  acres  this  year;  last 
year  around  80  acres.  Crop  looks  very 
good  and  with  weather  conditions  right, 
should  make  very  good  crop.  Crop  start¬ 
ing  about  one  week  earlier  this  year  than 
last.  Morgan  County  has  not  over  60 
per  cent  acreage  compai'ed  with  last  year, 
but  plenty  of  vines  in  most  fields.  Fields 
that  are  clean  of  weeds  can  make  good 
crop. 

BEANS 

DEXTER,  MAINE,  August  13 — Snap,  wax 
and  green  beans:  We  are  looking  for  a 
normal  crop  but  the  pack  will  run  a  little 
heavier  to  extra  standard  than  usual, 
owing  to  the  hot,  dry  weather. 

LUCEDALE,  MISS.,  August  14  —  Green 
beans:  About  425  acres  contracted.  Very 
poor  yield;  only  about  50  per  cent  of 
normal. 


COLUMBUS,  OHIO,  August  15  —  Lima 
beans:  In  blossom  but  the  continued  heat 
and  dry  weather  is  beginning  to  affect 
them. 

SPRING  GROVE,  PA.,  August  18 — Snap, 
green  and  wax  beans :  The  crop  was  very 
short.  We  had  some  dry  weather  and 
the  beans  dried  up  on  the  vines.  It  was 
only  about  a  50  per  cent  crop.  The 
quality  of  the  very  first  heans  was  good, 
but  those  later  on  were  dried  and  beany. 

ATLANTA,  TEXAS,  August  14 — Crop  was 
practically  ruined  by  heavy  rains.  Fall 
crop  is  being  planted  now.  Acreage  de¬ 
pends  on  weather  conditions. 

CORN 

DEXTER,  MAINE,  August  13— We  ex¬ 
pect  to  start  packing  the  last  of  this 
month.  At  the  present  time  we  are 
looking  for  a  normal  crop. 

COLUMBUS,  OHIO,  August  15 — Being 
damaged  every  day  by  heat.  We  esti¬ 
mate  the  shrinkage  so  far  at  fully  20 
per  cent  and  the  late  corn  in  particular 
is  in  a  very  precarious  position.  We 
know  several  packers  who  have  given  up 
hopes  of  getting  anything  out  of  that. 
Plants  in  Central  Ohio  are  just  winding 
up  on  Yellow  and  we  do  not  know  of  any 
so  far  starting  on  white,  but  some  prob¬ 
ably  will  next  week. 


NEW  WAY 

LABELERS  and  CASERS 

NEW  WAY  EQUIPMENT  IS  PRECISION  BUILT 

NEW  WAY  LABELERS  are  FAST  .  .  .  DURABLE  .  .  . 
ECONOMICAL.  Speedy  resetting  over  a  wide  range  of  cans. 

NEW  WAY  CASERS  to  fit  EVERY  canner's  requirements  for 
size  and  speed  .  ,  .  new  internal  construction  insures  free 

flow  of  cans  and  uninterrupted  operation. 

NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNSYLVANIA 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


TiHfiE  ^[JKn[^^E]D>  Westminster,  McL. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
<  S  I  LKERS— WASHERS  and  GRINDERS 
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A  WORD  TO  THE  WISE 


CANNED  FOODS  ARE  “PREFERRED”  IN  DEFENSE- 

BUT 

this  season's  experience  tells  you  it  is  difficult  to  obtain  mach¬ 
inery  and  supplies  necessary  to  produce  your  packs. 

Be  Sure  of  Delivery  of  machinery  and  materials  needed  to  pre¬ 
serve  our  food  supply  to  feed  our  own  American  people,  our 
armed  forces  and  the  hungry  of  Europe. 

Determine  what  you  need — must  have — to 
produce  your  packs  for  this  and  next  season 
and  place  your  orders  for  machinery  and 
supplies  at  the  earliest  possible  time.  It 
takes  time  to  produce  them  and  your  ma¬ 
chinery  or  supply  house  must  hold  your 
orders  to  get  priority  releases  on  materials 
to  fill  them. 

Right  now,  when  plant  operations  emphasize  weaknesses  in 
production  lines  and  other  needs,  is  the  time  to  determine  your 
requirements  for  this  and  next  season,  and  to  place  your  orders. 

ACT  NOW !  DON'T  DELAY !  Or  you  may  go  without. 

Contributed  by— 

THE  CANNING  TRADE 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Clamor  For  Shipment  of  Goods — False 
Rumors  May  Have  Disturbed  Some — Can- 
ners  Waiting  To  See  How  Packs  Come  Out 
Before  Offering  More — Praying  For  Ideal 
Weather  To  Get  As  Large  Packs  As  Pos¬ 
sible — Canners  Must  Watch  Their  Supplies, 
Due  To  Shipping  Troubles. 

THE  MARKET — In  this  immediate 
section — and  everywhere  else,  too 
— ^the  canners  are  being  impor¬ 
tuned  to  ship  goods  against  futures 
as  fast  as  they  are  ready,  and  they 
are  complying  as  far  as  possible, 
in  some  cases  too  fast  in  our  opin¬ 
ion  for  safety.  Experienced  can¬ 
ners  like  to  let  their  new  packs 
“set”  awhile,  until  they  can  be 
checked  over  for  swells,  etc.,  and 
because  too  early  and  too  much 
handling  as  they  come  from  the 
lines  may  cause  can  seams  to  swell 
and  leaks  to  develop.  And  this  too 
rapid  handling  does  not  tend  to 
improve  the  appearance  of  the 
goods  in  the  cans.  But  the  buyers 
want  them,  are  clamoring  for  de¬ 
liveries,  and  are  trying  to  make 
canners  sell  more  goods  if  they 
have  them. 

On  futures,  of  course,  the  prices 
are  set,  with  question  of  adjust¬ 
ments  due  to  the  heavily  increased 
costs,  due  to  the  war  preparations, 
to  be  settled  later;  but  probably 
never  before  in  the  history  of  the 
industry  has  the  matter  of  price 
been  so  unimportant,  and  we  mean 
just  that.  Buyers  know  that  their 
regular  supply  sources  are  not  in¬ 
clined  to  gouge  them  on  prices,  and 
they  know,  too,  that  costs — for  raw 
products,  labor  and  all  else, — ^have 
advanced  far  above  any  estimates 
made  at  the  time  the  futures  were 
sold.  But  they  want  the  goods, 
need  them. 

And  it  is  good  to  be  able  to  re¬ 
port  that  the  reputable  buyers  are 
not  being  influenced  by  the  market 
wreckers,  the  rumor-mongers,  the 
saboteurs  of  market  prices  and 
conditions,  and  that  these  weasels 
are  not  getting  away  with  their 
subversive  efforts.  The  rumor 
that  the  Government  will  not  take 
the  15  million  extra  cases  of  toma¬ 


toes  it  asked  for  last  spring,  under 
the  promise  that  such  contracts 
would  be  definite,  come  what  may, 
is  so  utterly  unlike  the  actions  of 
the  Government  in  its  present 
methods  of  handling  such  matters 
that  it  stamped  itself  as  a  bare  face 
lie;  but,  nevertheless,  it  has  been 
pictured  as  scaring  the  tomato  can¬ 
ners,  and  influencing  the  tomato 
market.  Another  canard,  because 
its  influence  is  misinterpreted,  is 
the  oft-repeated  statement  that 
buyers  are  renting  or  buying  huge 
additional  storage  room  to  store 
the  canned  foods  they  are  buying. 
Certainly  they  are  using  more 
storage  room  than  they  have  been 
accustomed  to  use  during  the  past 
ten  years,  but  only  because  in  that 
decade  they  stopped  storing  en¬ 
tirely,  carrying  only  a  day  to  day’s 
supply  on  their  floors.  The  fly  in 
this  ointment  is  the  knowledge  that 
the  retailers  are  trying  to  accumu¬ 
late  surplus  stocks,  against  the  cer¬ 
tain  steady  demand  they  foresee, 
and  to  such  an  "extent  that  plans 
by  the  wholesalers  to  build  up 
stocks  are  knocked  galley-west, 
and  they  are  now  trying  to  add  to 
their  orders  wherever  possible. 

Canners  want  to  take  care  of 
their  regular  customers,  and  are 
doing  their  best,  and  deserve  credit 
for  holding  their  prices  well  with¬ 
in  reason,  considering  the  in¬ 
creased  costs,  but  the  outcome  of 
the  packs  is  so  uncertain,  due  to 
unfavorable  weather,  that  they  are 
afraid  to  let  the  goods  go  now, 
that  is  they  want  to  see  more  clear¬ 
ly  what  they  may  expect  as  to  total 
packs.  All  are  praying  that  from 
now  on  the  weather  may  be  ideal, 
to  the  end  that  a  maximum  pack 
may  be  obtained  in  every  possible 
instance,  for  they  know  it  is  need¬ 
ed,  in  all  lines,  and  they  do  not  like 
to  be  forced  to  pro  rate.  Yet  you 
see  they  are  prorating  many  items 
right  now,  and  undoubtedly  will 
have  to  deliver  short  on  still  more. 

So  don’t  let  these  industrial 
saboteurs  disturb  your  ordinary 
good  business  sense,  any  more  than 
you  allow  the  traitors  in  “it  ain’t 


Constitutional”  garb  disturb  you 
in  your  efforts  to  support  and  help 
defend  our  country. 

The  danger  predicted  of  a  dras¬ 
tic  shortage  in  shipping  facilities 
just  about  the  time  the  packs  were 
ready  to  move  has  come  to  pass, 
as  will  be  particularly  noted  in  the 
matter  of  canned  salmon,  but  like¬ 
wise  as  regards  shipmei^ts  of  all 
kinds,  from  all  sections,  and  not 
alone  canned  foods  but  all  mer¬ 
chandise.  And  it  may  affect  the 
steady  receipt  of  cans  and  other 
supplies  needed  to  complete  your 
packs,  unless  you  keep  your  orders 
well  ahead  of  the  time  you  will 
need  the  stuff.  You  have  been 
warned  of  this,  too. 

Watch  your  supply  of  boxes  or 
cases  as  this  item  seems  to  have 
worked  into  a  critical  condition.  It 
is  to  be  noted  that  on  Government 
orders  they  now  specify  either 
paper  or  wooden  cases,  and  on  ex¬ 
ports  the  wooden  case  seems  to  be 
required,  which  is  bringing  this  old 
stand-by  back  into  the  picture.  It 
may  sound  harsh  to  say  it,  but  this 
may  bring  sanity  back  into  this 
paper  box  business,  and  end  the 
shipping  of  all  manner  of  merchan¬ 
dise,  and  even  heavy  machinery, 
in  paper  containers.  Good,  open 
wooden  crates  used  to  serve  that 
purpose  very  well,  and  can  do  so 
again,  releasing  immense  quanti¬ 
ties  of  pulp  board  for  box  or  case 
making;  and  the  use  of  wooden 
boxes  will  help  diminish  the 
shortage. 

These  matters  of  supplies,  and 
the  getting  out  of  the  packs,  are 
far  more  important  than  consider¬ 
ations  of  prices  or  selling.  And 
seemingly  most  if  not  all  canners 
take  it  in  that  way:  they  are  not 
making  or  tendering  offers  of 
goods ;  are  busy  trying  to  get 
enough  help  to  man  the  factories, 
and  seeing  that  the  packs  are  being 
carefully  made,  confident  in  the 
feeling  that  when  and  if  they  have 
any  surplus  over  futures  they  will 
find  no  trouble  in  disposing  of  it  at 
better  prices  (to  the  canners)  than 
they  asked  on  futures.  And  that 
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confidence  will  be  the  more  war¬ 
ranted  if  the  prediction  comes  true 
that  this  war  will  continue  on 
through  1942  and  1943 — ^two  more 
years  of  intense  canned  foods  pro¬ 
duction,  after  this.  And  it  will 
mean  two  more  years,  or  more,  of 
high  wages  for  all  willing  to  work ; 
and  that  means  a  steadily  increas¬ 
ing  volume  of  demand,  from  the 
consuming  public,  to  say  nothing 
of  our  armed  forces,  for  canned 
foods  of  all  kinds.  The  job  now  is 
to  hold  canned  foods  prices  down 
to  a  level  that  will  increase  and  not 
destroy  that  fine  consumer  demand. 

NEW  YORK  MARKET 

Production  Not  Up  To  Expectations — Pro 
rating — Retailers  Stocking — Lack  of  Trans¬ 
portation  Making  Trouble — Tomato  Costs 
Mounting — Prices  Well  Maintained — Slight 
Increase  In  Corn  Offerings — Sweet  Potatoes 
Bought  Heavily — Pimiento  Pack  Off — Sal¬ 
mon  Suffering  From  Lack  Of  Shipping 
Facilities — Maine  Sardine  Canners  With¬ 
drawn — Shrimp  In  Good  Demand — Interest 
In  Fruits  Continues. 

By  “New  York  Stater” 

New  York,  Aug.  22,  1941. 

THE  SITUATION — The  market  is 
moving  along  in  good  shape,  with 
interest  about  evenly  divided  be¬ 
tween  making  new  commitments 
for  1941  pack  goods  and  arranging 
early  shipment  of  canned  foods  al¬ 
ready  purchased.  The  price  situa¬ 
tion  has  shown  continued  strength, 
and  it  is  evident  that  production 
of  many  items  will  not  come  up  to 
previous  expectations.  Hence,  pro¬ 
rating  is  in  sight  on  some  lines 
which  have  been  well  sold.  Can¬ 
ners  are  not  liberal  sellers  in  the 
current  market,  and  reports  com¬ 
ing  in  from  various  sections  of  the 
country  telling  of  the  acquisition 
of  additional  warehouse  space  by 
this  or  that  canner  points  to  a  gen¬ 
eral  “holding”  move  on  the  part 
of  packers.  From  Alaska  this 
week  come  reports  that  the  new 
salmon  pack  is  piling  up  on  the 
wharves,  due  to  the  shortage  of 
shipping  to  move  the  packs  down 
to  Seattle. 

THE  OUTLOOK — Jobbers  continue 
to  view  the  immediate  future  for 
canned  foods  in  an  optimistic  vein, 
and  are  still  building  inventories 
wherever  possible.  Increased 


stocking  by  retail  grocers,  how¬ 
ever,  has  thrown  the  inventory 
programs  of  some  distributors 
awry,  and  they  are  now  waking  up 
to  the  fact  that  their  stock  position 
is  not  as  well  protected  as  it  ap¬ 
peared  to  be  a  few  weeks  ago. 
Maintenance  of  demand  at  current 
levels,  therefore,  is  looked  for  dur¬ 
ing  the  next  several  weeks,  with 
distributors  ordering  forward  ship¬ 
ments  of  new  pack  more  promptly 
than  is  usually  the  case,  due  to  a 
fear  of  later  transportation  com¬ 
plications. 

TOMATOES  —  Reports  from  the 
Tri-states  on  the  progress  of  the 
pack  are  to  the  effect  that  produc¬ 
tion  is  running  behind  expecta¬ 
tions,  while  cost  increases  are  run¬ 
ning  beyond  anticipations.  This, 
of  course,  makes  for  a  firm  market 
and  rather  limited  offerings  in  the 
aggregate.  On  prompt  shipment 
standards,  the  market  appears  to 
be  well  established  at  471/2  cents 
for  Is,  771/2  to  80  cents  (generally 
the  latter)  on  2s,  $1.15  to  $1.20 
for  21/2S,  and  $3.50-$3.60  for  10s, 
f.o.b.  canneries.  On  extra  stand¬ 
ards,  offerings  of  which  are  still 
extremely  limited,  50  cents  is  bot¬ 
tom  for  Is,  85  to  90  cents  is  the 
prevailing  range  on  2s,  $1.25  is 
bottom  on  2l^s,  and  $4.00  to  $4.25 
per  dozen  tells  the  story  on  10s. 
Reports  from  the  midwest  note 
limited  offerings  of  new  pack  to¬ 
matoes,  with  standard  2s  quoted 
at  80  cents  and  upwards. 

BEANS — It  is  much  the  same 
story  with  respect  to  new  pack 
stringless  beans,  with  standard  2s 
holding  at  90  to  95  cents  and  10s 
at  $4.50,  f.o.b.  canneries,  while 
extra  standards  are  $1.00  and 
$4.75-$5.00,  respectively. 

PEAS — Demand  for  new  southern 
peas  eased  off  somewhat  this  week, 
but  the  market  continues  well 
maintained,  nevertheless.  For 
prompt  shipment,  canners  are 
quoting  standard  ungraded  or  4- 
sieve  Alaskas  at  85  to  87  V2  cents 
for  2s  and  $4.75  for  10s,  with 
standard  3-sieve  at  90-95  cents  on 
2s  and  $5.00-$5.25  on  10s.  On 
sweets,  standard  ungraded  2s  com¬ 
mand  90  cents,  with  extra  stand¬ 
ards  at  95-97^/2  cents,  f.o.b.  can¬ 
neries.  Many  midwestern  pea 


canners  have  continued  withdrawn, 
and  the  market  in  that  area  is 
strong,  with  90  cents  on  standards 
bottom.  On  fancy  sieves,  2s 
Alaskas  are  firm  at  $1.40,  with  3- 
sieve  at  $1.35. 

CORN — Packers  this  week  were  a 
little  more  disposed  to  consider  busi¬ 
ness  on  new  pack  southern  corn, 
with  standard  crushed  evergreen 
quoted  at  80  to  85  cents  for  2s  and 
$4.35-$4.50  for  10s,  for  early  Sep¬ 
tember  shipment.  On  extra  stand¬ 
ard,  about  90  cents  is  the  prevail¬ 
ing  figure,  while  fancy  whole 
kernel  is  held  at  $1.00,  with  pos¬ 
sibly  some  at  97  cents,  on  2s.  On 
fancy  bantam,  $1.00  on  2s  and 
$5.75  on  10s  represents  the  going 
market. 

SWEET  POTATOES  —  Early  book¬ 
ings  on  s.a.p.  contracts  have  been 
such  that  some  buyers  are  antici¬ 
pating  pro-rate  deliveries  this  sea¬ 
son.  Canners  are  expected  to  name 
opening  prices  around  $1.15-$1.20 
on  No.  3  squat  tins  vacuum  pack 
and  $1.30  on  solid  pack  2i/^s. 

PIMIENTOS — Bearing  out  early- 
season  reports  of  a  short  pack, 
Georgia  packers  this  week  notified 
buyers  that  short  deliveries,  prob¬ 
ably  not  exceeding  50  per  cent,  are 
indicated  on  futures  contracts. 
Canners  are  withdrawn  on  addi¬ 
tional  business. 

SALMON  —  With  the  shipping 
situation  so  involved  that  both 
movement  of  salmon  from  Alaska 
and  re-shipment  out  of  Seattle  is 
at  best  an  uncertain  proposition, 
distributors  generally  are  now  re¬ 
sorting  to  all-rail  movement  of 
goods  from  Seattle.  The  market 
rules  firm  with  the  packs  still  run¬ 
ning  light  on  all  varieties  save 
pinks,  which  are  now  indicated  as 
being  in  rather  heavy  supply  for 
the  current  season. 

SARDINES — Maine  canners  gen¬ 
erally  continue  withdrawn  on  new 
pack  sardines,  with  the  limited 
current  output  going  out  against 
Government  orders.  The  market 
for  quarter  oil  keyless  has  firmed 
up  to  $3.75  per  case  for  the  limited 
offerings  which  appear  from  time 
to  time  .  .  .  Eastern  canners  who 
have  gone  into  mackerel  packing 
this  season  have  sold  out  their  an- 
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ticipated  pack  and  are  now  refus¬ 
ing  to  accept  further  business,  due 
to  the  short  catch  of  fish  currently. 

TUNA — The  high  basis  prevail¬ 
ing  on  whitemeat  tuna  has  tended 
to  slow  down  buying  interest  some¬ 
what,  but  shutting  off  of  supplies 
of  the  imported  is  expected  to  make 
for  continued  strength  in  the  do¬ 
mestic  pack.  Canners  in  the  north¬ 
west  are  booking  whitemeat  at  $23 
for  Is  and  $12  for  halves,  while 
California  packers  are  quoting  only 
one  grade  currently,  —  standard 
yellowfin  halves  at  $6.80.  Coast 
reports  indicate  that  prices  for  the 
fresh  fish  are  being  run  up  to 
record  levels. 

SHRIMP  —  New  pack  shrimp  is 
meeting  with  a  good  call,  owing  to 
the  generally  light  stocks  held  by 
distributors.  For  prompt  ship¬ 
ment,  canners  quote  Is  small  at 
$1.40,  mediums  at  $1.50,  large  at 
$1.60,  and  jumbos  at  $1.75,  all 
f.o.b.  Gulf  points. 

BLUEBERRIES  —  Confirmations  of 
futures  contracts  on  Maine  blue¬ 
berries  have  been  so  general  that 
canners  now  are  mostly  withdrawn 
from  the  market.  It  is  reported 
that  limited  quantities  of  lOs  in 
water  may  still  be  had  at  $9.00 
per  dozen,  f.o.b.  Maine  points. 

APPLE  SAUCE — Some  buying  in¬ 
terest  in  new  pack  Pennsylvania 
apple  sauce  was  reported  locally 
during  the  week,  canners  booking 
at  80  cents  for  2s  and  $3.85  for 
10s,  f.o.b.  canneries. 

CHERRIES  STRONG  —  Continued 
limited  offerings  are  keeping  the 
market  for  new  pack  red  sour  pit¬ 
ted  cherries  in  strong  position. 
Michigan  packers  are  quoting  for 
prompt  shipment  at  $1.55  for  2s 
and  $7.50  for  10s,  f.o.b.  canneries, 
with  303s  listed  at  $1.40. 

CITRUS — Reports  from  Florida 
indicate  the  market  closely  sold  up 
on  all  canned  citrus,  with  prices 
running  strong  and  unchanged. 
Fancy  segments  in  particular  are 
short  at  this  time. 

CALIFORNIA  FRUITS  —  California 
canners  are  urging  their  buyers  to 
take  delivery  of  1941  pack  fruits 
as  early  as  possible,  due  to  the  fact 
that  the  bulk  of  this  season’s  pack 


will  have  to  move  all-rail,  due  to 
the  shortage  of  shipping  space  in 
the  intercoastal  run.  Distributors 
generally  are  taking  this  advice, 
and  are  accumulating  larger  re¬ 
serve  holdings.  No  price  develop¬ 
ments  were  reported  during  the 
week,  but  the  trade  was  interested 
in  the  increased  buying  interest 
shown  on  glass  packs.  On  north¬ 
west  fruits,  interest  is  centered  on 
new  pack  fresh  prunes,  with  stand¬ 
ard  2V2S  booking  at  $1.10,  choice 
at  $1.15,  and  fancy  at  $1.25,  f.o.b. 
cannery. 

PINEAPPLE — San  Francisco  re¬ 
ports  this  week  indicate  higher 
laid-down  costs  for  Hawaiian  pine¬ 
apple  and  juices  at  eastern  distrib¬ 
uting  points,  as  a  result  of  the 
growing  shipping  shortage.  Ves¬ 
sels  which  previously  plied  from 
Hawaiian  ports  to  East  Coast 
United  States  ports  are  now  dis¬ 
charging  at  California  points,  for 
a  quick  “turn-around.”  Conse¬ 
quently,  pineapple  shipments  gen¬ 
erally  must  now  be  trans-shipped 
from  Pacific  Coast  ports  all-rail  to 
eastern  and  central  markets,  with 
consequent  higher  freight  charges. 

CHICAGO  MARKET 

“Bulls”  Have  Full  Sway — Tomato  Output  Is 
Short — Canners  Not  Interested  in  Selling — 
Peas  Largely  Held  For  Uncle  Sam — Corn 
Canners  Buying  From  Other  Canners — Bean 
Market  Very  Strong — No  Spinach  Offerings 
— Withdrawn  On  Pumpkin — Fish  Continues 
Firm  —  Buying  Peaches  And  Apricots  — 
Prunes  In  The  Limelight — Why  Don’t  They 
Act? 

By  “Illinois” 

Chicago,  Aug.  22,  1941. 

GENERAL  SITUATION  —  Everyone 
is  talking  about  ceilings  these  days. 
What  with  a  ceiling  already  placed 
on  raw  sugar  and  a  52  cents  a 
pound  on  Grade  A  pig  tin,  everyone 
is  asking — what’s  going  to  follow 
next  that  will  hit  full  square  the 
canning  industry  and  the  grocery 
distributing  trade? 

THE  WEATHER — Thank  goodness, 
more  liveable  weather  has  pre¬ 
vailed  since  filing  the  last  report. 
Growing  conditions  have  improved. 
Some  seem  to  think  the  real  hot 
streaks  are  over  for  the  year  and 
that  while  a  few  warm  days  might 


be  had  from  here  on,  it  won’t  be 
like  the  early  part  of  August. 

GENERAL  MARKET — “We  are  still 
in  a  seller’s  market”  is  the  reply  a 
prominent  Buyer  gave  when  asked 
— how  conditions  were.  Prices  are 
firm  on  nearly  everything  in  the 
vegetable  and  fruit  line  and  cer¬ 
tainly  much  more  so  in  the  fish 
line.  Our  Jobbers  are  slowing  up 
a  bit  because  they  say  they  are 
forced  to,  both  on  account  of  ware¬ 
house  space  and  their  bank  ac¬ 
counts.  Guess  the  latter  has  been 
strained  somewhat  these  past 
strenuous  months. 

Optimism  continues  and  the 
“bulls”  have  full  sway. 

TOMATOES — From  present  indi¬ 
cations,  it  looks  as  if  the  total  pack 
for  1941  will  fall  far  below  what 
the  Government  planned.  Of 
course,  there  is  still  time  during 
the  Winter  and  early  Spring  for 
Florida,  Texas  and  other  Southern 
States,  to  record  a  heavy  pack.  It 
must  not  be  forgotten  that  the 
15,000,000  cases  that  were  wanted, 
was  for  delivery  between  now  and 
Spring  of  1942. 

The  market  in  these  parts  con¬ 
tinues  strong  and  canners  are  not 
free  or  liberal  sellers.  Indeed,  the 
large  majority  of  them  are  not  in¬ 
terested  in  selling  added  quantities 
at  any  price. 

The  pack  in  Indiana  and  sur¬ 
rounding  States  to  date  has  been  of 
very  nice  quality  and  deliveries 
against  the  new  goods  have  already 
been  made  to  Chicago.  The  asking 
prices  are  about  the  same  as  that 
outlined  in  this  column  a  week  ago. 

PEAS — As  this  report  is  filed,  ac¬ 
tual,  definite  information  as  to  the 
number  of  cases  allotted  to  North¬ 
ern  Illinois  and  Wisconsin  Canners 
by  the  recent  bids  that  were 
opened  on  Tuesday  of  this  week, 
have  not  been  obtained.  One  thing 
is  certain  that  up  to  a  few  days 
ago,  it  was  almost  impossible  to 
buy  Peas  from  anyone  in  Wiscon¬ 
sin  as  all  had  their  Peas  more  or 
less  set  aside  for  Uncle  Sam. 

A  little  trading  has  been  going 
on,  however,  with  the  market 
strong  at  90  cents  for  No.  2  tin 
Standard  Early  Junes. 

CORN — Except  for  that  territory 
that  lies  South  of  Indianapolis  and 
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in  some  sections  of  Ohio,  there 
was  a  goodly  crop  and  pack  of  the 
early  or  Golden  variety.  The  later 
corns,  like  Country  Gentleman, 
Narrowgrain,  etc.,  still  do  not 
promise  a  normal  yield. 

The  market  continues  strong 
with  No.  2  tin  standard  cream 
style  Golden  having  sold  at  85 
cents  factory.  Some  of  the  larger 
canners  have  been  trying  to  buy 
Fancy  Cream  Style  Yellow  from 
the  smaller  canners  and  have  paid 
as  high  as  97 V2  cents  factory. 

No.  10  tin  Corn  has  been  wanted 
by  the  Chicago  trade  but  sellers 
are  hard  to  find.  One  lot  was  sold 
at  $4.50  factory  for  No.  10  tin  Ex. 
Stand.  Cream  Style  Yellow. 

Not  much  has  been  heard  lately 
of  Whole  Grain  Corn.  Wisconsin 
is  packing  heavily  now,  and  all  re¬ 
ports  have  it  that  production  is 
coming  through  satisfactorily. 

GREEN  AND  WAX  BEANS  —  That 
the  long  drought  and  intense  heat 
hurt  both  Green  and  Wax  Beans, 
is  now  a  fact.  Some  of  the  Wis¬ 
consin  canners  have  announced  a 
short  delivery,  particularly  on  Wax 
grades,  both  cut  and  whole,  and 
some  of  the  whole  grades  of  green. 
The  market  is  very  strong  with  No. 
2  tin  Standard  Cut  Green  Beans 
difficult  to  find  at  82i/j  to  85  cents 
Wisconsin  factory.  The  trade  as  a 
whole  realize  the  total  pack  of 
green  and  wax  Beans  this  year  is 
not  likely  to  be  as  large  as  the  1940 
total,  and,  with  increased  demand, 
the  market  is  scheduled  to  rule 
high  and  active. 

SPINACH — Talk  about  Old  Mother 
Hubbard’s  cupboard  being  bare — 
if  canners  have  spinach  to  offer 
for  prompt  shipment,  their  sales 
representatives  in  Chicago  do  not 
know  anything  about  it.  Your  re¬ 
porter  interviewed  a  half  dozen 
food  brokers  and  not  a  one  of  them 
had  a  can  of  spinach  to  offer.  Some 
said  they  were  booking  S.A.P. 
business  for  Fall  packing,  both 
from  California  as  well  as 
Arkansas. 

PIMIENTOS — The  pack  has  start¬ 
ed  in  Georgia,  but  reports  are  any¬ 
thing  but  encouraging.  It  looks 
like  short  deliveries  against  Future 
commitments.  Chicago  is  anxiously 
awaiting  deliveries  against  new 


pack  as  the  market  here  is  bare  of 
everything  in  Pimientos. 

PUMPKIN — Southern  Indiana  is 
one  of  the  largest  producing  sec¬ 
tions  in  the  U.S.A.  Pumpkin  in 
that  territory  is  small  but  already 
beginning  to  ripen,  so  they  say.  In 
Illinois,  another  large  Pumpkin 
section,  conditions  seem  to  be  ideal. 
Most  canners,  having  booked  free¬ 
ly,  are  withdrawn  from  the 
market. 

FISH — Liberal  bookings  against 
the  Fall  pack  of  Shrimp  have  been 
made,  basis  $1.45  to  $1.50  Gulf  for 
inspected  mediums.  A  few  can¬ 
ners  not  U.S.A.  Inspected  have  cut 
under  these  quotations  a  trifle. 
Trade  interest  in  Salmon  centers 
in  Pinks,  where  one  of  the  largest 
packs  on  record  has  been  recorded, 
with  the  season  still  on.  It  will 
have  no  effect  upon  the  market  as 
prices  are  more  than  stabilized. 
Tuna  is  scarce  with  some  high 
prices  on  White  grade  coming  out 
of  the  Pacific  Northwest.  The 
sardine  market  is  firm. 

CALIFORNIA  FRUITS — Some  little 
business  going  on  of  a  fill-in  nature 
on  both  Peaches  and  Apricots.  The 
smaller  family  packages,  like  No. 
1  Tall  tins,  will  doubtless  come  in 
for  greater  favor  because  of  the 
lower  price  to  the  consumer  as 
compared  with  the  No.  2V2  tiiis. 

Several  of  the  Distributors  are 
featuring  No.  2V2  Apricots,  calling 
attention  to  the  fact  that  it  isn’t 
often  where  one  can  buy  Apricots 
at  the  same  price,  or  in  some  in¬ 
stances,  at  less,  compared  with  No. 
21/2  Cling  Peaches. 

PACIFIC  NORTHWEST  —  Prune- 
Plums  occupy  the  center  of  the 
stage.  All  leading  canners  in 
Oregon  and  Washington  have 
named  prices  during  the  past  ten 
days.  Some  fair  bookings  have 
been  recorded  in  Chicago. 

Pear  packing  has  started.  The 
Chicago  merchant  is  anxious  to  re¬ 
ceive  new  deliveries.  With  the 
Government  announcing  some  half 
million  cases  or  more  of  Pears  to 
be  shipped  to  Great  Britain,  fur¬ 
ther  strength  has  been  registered. 

Berries  of  all  kinds  are  scarce 
and  high  priced,  as  for  example 
No.  2  Fancy  Cuthbert  Red  Rasp¬ 
berries  at  $3.00. 


THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS” — Said  a  friend 
(riding  in  on  the  suburban  train 
the  other  morning)  “What  do  you 
think  I  heard  last  night?  The 
‘octopus’  is  going  to  erect  a  super 
market  on  Main  Street.  Isn’t  there 
some  way  that  can  be  stopped? 
Just  think,  we  have  three  National 
Grocery  Chains  in  our  little  village 
now.  You  know  they  have  forced 
six  of  our  independents  out  of 
business.  Last  month  that  old  and 
stalwart  retailer  that  my  Mother 
used  to  trade  with,  the  founder  of 
which  handed  a  nice  business  to  his 
son,  was  forced  to  close  the  door 
and  all  because  of — loss  leader  sell¬ 
ing.  Why  don’t  the  independents 
all  over  realize  the  seriousness  of 
the  situation,  because  if  it  is  hap¬ 
pening  in  our  town,  it  is  no  doubt 
happening  in  all  other  sections  of 
our  country.  After  all,  we  have 
been  told  that  the  independent  is 
the  backbone  of  our  Country,  and 
I  believe  it.” 

Your  reporter  suggested  to  the 
friend  that  he  read  this  weekly 
column. 

CALIFORNIA  MARKET 

Total  Crops  Wanted — Apricot  Yield  Shows 
Fair  Average — Dry  Bean  Prices  Advance — 
Shipping  Situation  Crows  Worse — But  Few 
Price  Changes  —  Plum  Prices  —  Salmon 
Pro  rate. 

By  “Berkeley” 

San  Francisco,  Aug.  22,  1941. 

CROPS — Crop  reports  are  being 
given  more  attention  by  canners 
and  handlers  of  canned  food  prod¬ 
ucts  than  for  a  long  time.  Where¬ 
as  surpluses  had  been  the  rule  in 
recent  years,  everything  that  can 
be  grown  or  packed  is  in  demand 
this  year.  The  California  Cooper¬ 
ative  Crop  Reporting  Service  re¬ 
cently  brought  out  its  report  cover¬ 
ing  the  month  of  July,  indicating 
that  weather  conditions  during 
that  month  were  favorable  for 
most  fruits.  Commercial  apple 
production  is  now  estimated  at  7,- 
884,000  bushels,  compared  with 
6,498,000  bushels  in  1940,  and  8,- 
024,000  in  1939.  Shipping  of 
Gravensteins  is  under  way  and  are 
proving  heavier  than  a  year  ago. 
It  is  anticipated  that  canned  packs 
of  apples  and  applesauce  in  Cali- 
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fornia  will  be  larger  than  in  recent 
years. 

Harvesting  of  apricots  had  been 
completed  by  August  1  and  as  the 
season  advanced  the  damaging  ef¬ 
fect  of  excessive  winter  and  spring 
moisture  continued  in  evidence. 
The  harvest  amounted  to  about 
224,000  tons,  as  compared  with  the 
very  small  crop  of  103,000  tons 
last  year  and  312,000  tons  in  1939. 

Figs  are  proving  a  good  crop 
and  are  reported  as  86  per  cent  of 
a  full  crop,  against  85  per  cent  a 
year  ago. 

Estimates  of  the  clingstone 
peach  crop  remain  at  317,000  tons, 
with  losses  in  some  districts  bal¬ 
anced  by  gains  in  other.  Fruit 
generally  is  running  to  good  size 
and  quality.  The  freestone  peach 
crop  is  largely  harvested  and  the 
August  1  forecast  was  for  201,000 
tons,  or  less  than  in  the  last  two 
years. 

The  Bartlett  pear  crop  is  esti¬ 
mated  at  206,000  tons,  and  that  of 
other  varieties  at  19,000  tons.  The 
crop  of  plums  is  proving  lighter 
than  expected,  with  the  tonnage 
now  estimated  at  68,000  tons. 

The  olive  crop  will  be  lighter 
than  in  1940. 

DRY  BEANS — Prices  of  California 
dry  beans  have  advanced  sharply 
of  late  but  canners  are  continuing 
their  purchases  as  for  some  time 
on  the  basis  of  immediate  require¬ 
ments.  Limas  are  especially  strong 
and  have  advanced  about  40  cents 
per  100  pounds  to  the  highest 
point  since  1937.  Largely  reflect¬ 
ing  the  sharp  advance  in  Limas, 
the  weighted  average  price  f.o.b. 
country  shipping  points  of  the 
eleven  principal  varieties  grown 
in  California  advanced  to  $5.04  on 
August  13,  compared  with  $3.78 
cn  August  14,  1940,  and  $3.54  on 
A  ugust  16,  1939.  Limas  are  sell- 
!  g  at  $7.25  per  100  at  San  Fran- 
c  SCO,  with  Baby  Limas  at  $4.30. 
(  anners  are  conflning  their  pur- 
c  lases  to  the  old  crop,  with  very 
r  tie  business  on  new  crop  beans 
1  ported. 

SHIPPING  —  The  shipping  situa- 
t  on,  as  far  as  canned  foods  are 
«  mcerned,  is  steadily  growing 
’  ore  serious,  with  the  active  sea- 
J  n  just  getting  under  way.  The 
'  anners  League  of  California  re¬ 


cently  directed  a  communication  to 
members  on  this  subject,  pointing 
out  that  a  year  ago  there  were 
more  than  150  vessels  engaged  in 
intercoastal  service,  while  now 
there  are  but  about  60,  with  many 
of  these  not  handling  general 
cargo.  Army  and  Navy  require¬ 
ments  rate  over  civilian  trade,  so 
much  canned  food  that  would  ordi¬ 
narily  move  by  the  water  route 
must  go  by  rail.  Even  the  rail¬ 
roads  are  unable  to  handle  offer¬ 
ings  with  former  dispatch,  there 
being  a  shortage  of  freight  cars 
and  other  facilities.  California 
canners  are  getting  canned  foods 
out  of  warehouses  as  rapidly  as 
possible,  but  some  buyers  may  be 
disappointed  with  the  slowness  of 
deliveries. 

PRICES  —  Comparatively  few 
changes  in  canned  fruit  prices  have 
been  made  during  the  past  week 
and  these  do  not  change  the  sales 
picture,  since  they  have  been  con¬ 
fined  to  cherries  and  apricots.  The 
interesting  feature  is  that  the 
changes  have  been  confined  to 
choice  and  in  sizes  other  than  No. 
10,  on  which  the  most  frequent 
and  most  spectacular  advances 
have  been  made.  In  cherries, 
choice  No.  2i/os  are  now  quoted  at 
$2.75  by  some  interests,  although 
it  is  still  possible  to  purchase  this 
item  at  $2.40.  The  No.  1  size  has 
been  advanced  to  $1.60  by  some, 
and  buffet  at  92V2  cents.  Several 
packers  are  now  holding  choice 
halves  apricots  at  $1.27V2  for  No. 
Is,  with  choice  whole  peeled  at 
$1.25  and  buffet  at  80  cents.  Many 
packers  have  withdrawn  on  peaches 
and  pears,  having  taken  this  step 
because  of  the  heavy  sales  that 
have  been  made  and  the  upward 


revisions  of  the  requirements  of 
the  army.  It  seems  that  the  army 
is  now  asking  for  about  75  per 
cent  more  fruit  than  was  indicated 
earlier. 

PLUMS  —  Tentative  opening 
prices  on  Del  Monte  DeLuxe  plums 
have  been  brought  out  by  the  Cali¬ 
fornia  Packing  Corporation,  these 
being  for  f.o.b.  shipment  North¬ 
west  common  points.  The  prices 
are:  No.  21/2S,  $1.25;  No.  2  tall, 
97^/4  cents;  No.  1  tall,  77V2  cents; 
buffet,  521/^  cents,  and  No.  10, 
$4.00.  Sweet  spiced  fruit  ig  priced 
at  $1.50  for  No.  2i/os  and  $4.75  for 
No.  10s. 

BEANS — It  is  difficult  to  quote 
prices  on  stringless  beans,  since 
the  California  pack  is  mostly  out 
of  first  hands.  The  pack  at  San 
Jose,  a  leading  producing  center, 
is  coming  on  rather  slowly,  owing 
to  cool  weather  and  to  the  high 
prices  offered  for  beans  in  the 
fresh  markets.  One  canner  makes 
the  observation  that  when  contract 
prices  with  growers  are  above  the 
fresh  market  prices  the  yields  of 
individual  growers  are  very  high, 
but  when  fresh  market  quotations 
are  higher  than  contract  prices 
production  falls  off  amazingly. 

SALMON — Deliveries  of  new  pack 
salmon  are  getting  under  way  and 
Libby,  McNeill  &  Libby  have  re¬ 
cently  confirmed  s.a.p.  business  on 
the  following  reported  delivery 
and  price  basis:  No.  1  tall  Alaska 
reds,  $3.35,  50  per  cent;  1-lb  flat 
reds,  $3.60,  55  per  cent;  halves 
reds,  $2.05,  75  per  cent;  No.  1  tall 
Chinooks,  $3.00,  50  per  cent ;  No.  1 
tall  pinks,  $1.75,  100  per  cent;  No. 
1  tall  chums,  $1.70,  75  per  cent, 
and  halves  pinks,  $1.10,  100  per 


7a  fieade^— 

In  answering  advertisements  or  when  mach¬ 
inery  or  supplymen  call,  a  mention  of  THE 
CANNING  TRADE  will  help  us  do  a  better  job 
for  you,  and— weTl  appreciate  it. 
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cent.  These  prices  are  f.o.b. 
Seattle,  for  shipment  prior  to  Oc¬ 
tober  31.  It  is  understood  that 
some  other  interests  have  made 
sales  of  No.  1  Alaska  reds  at  $3.40. 

SARDINES — Sardine  fishing  oper¬ 
ations  got  under  way  at  Monterey, 
Calif.,  the  middle  of  August,  or 
about  two  weeks  later  than  in  the 
San  Francisco  district.  Canners 
are  under  contract  to  pay  $17  a 
ton  for  fish,  or  50  cents  a  ton  more 
than  at  San  Francisco.  About  900 
fishermen  and  2500  cannery  work¬ 
ers  will  return  to  work  as  a  result 
of  the  price  settlement  and  the 
opening  of  the  season. 

GULF  STATES  MARKET 

A  Sea  Rodeo  —  Shrimp  Canneries  Shut 
Down — Prices  Very  Firm — Crab 
Business  Off. 

By  ‘'Bayou” 

Mobile,  Ala.,  August  22,  1941. 

ALABAMA  DEEP  SEA  RODEO  —  The 
thirteenth  annual  deep  sea  Rodeo 
held  in  Mobile  each  year  has  just 
closed  and  as  usual  it  brought 
anglers  from  all  parts  of  the 
country  who  come  here  to  try  their 
skill  in  the  Gulf  of  Mexico. 

The  heighth  of  the  ambition  of 
this  sport  is  to  land  a  Tarpon  or 
Silver  King,  which  is  one  of  the 
gamest  fish  known.  This  fish  is 
from  four  to  eight  feet  long  and 
weighs  from  60  to  150  pound. 

It  takes  from  twenty  minutes  to 
two  hours  to  land  a  Silver  King  and 
you  have  to  be  skillfull  in  the 
handling  of  a  rod  and  reel  in  order 
to  be  able  to  land  one. 

The  Rodeo  this  year  took  place 
on  August  18,  19  and  20  and  the 
fishermen  gathered  at  old  historic 
Fort  Gaines  on  the  Gulf  of  Mexico 
at  the  entrance  of  Mobile  Bay, 
which  is  headquarters  for  the 
anglers  during  the  time  the  Rodeo 
is  taking  place. 

Prizes  are  awarded  for  the 
largest  fish  of  each  variety  caught 
and  also  for  the  greatest  number, 
so  in  order  for  the  fishermen  to 
share  in  the  prizes,  it  is  necessary 
for  them  to  register  at  head¬ 
quarters  of  the  Rodeo  and  pay  a 
fee  of  $5. 


Governor  Frank  M.  Dixon  of 
Alabama  attended  the  Rodeo  and 
his  boat  lead  the  anglers  out  into 
the  Gulf  Monday  in  quest  of  big 
game.  Refreshments  and  eats  are 
served  ashore  at  Fort  Gaines,  and 
on  the  second  night  of  the  Rodeo 
a  big  fish  fry  and  a  liars  contest  is 
held  ashore,  besides  there  is  danc¬ 
ing  and  a  general  good  time  is  had 
by  all  that  attend. 

The  weather  plays  an  important 
part  in  the  success  of  the  Rodeo 
and  this  year  it  was  fifty-fifty, 
pretty  sunshiny  weather  and  rainy 
and  squally,  so  it  was  not  so  bad 
and  as  fish  were  biting  well,  the 
anglers  were  able  to  make  some 
good  catches. 

However,  regardless  of  the  suc¬ 
cess  of  the  Rodeo,  the  affair  never 
fails  to  indirectly  benefit  the  expan¬ 
sion  of  sea  food  consumption  in 
both  the  fresh  and  canned,  because 
many  of  the  visitors  eat  shrimp 
and  crab  for  the  first  time  and 
when  they  go  back  home  they  serve 
them  on  their  tables. 

SHRIMP — The  Alabama  Deep  Sea 
Rodeo  usually  handicaps  shrimp 
canning  operations  here,  because 
some  of  the  boats  knock  off  shrimp¬ 
ing  and  they  take  anglers  in  the 
Rodeo.  But  this  year  it  had  no 
effect,  because  there  were  no 
shrimp  and  the  canneries  were  shut 
down.  If  there  is  any  truth  in  the 
saying  of  “A  bad  beginning  makes 
a  good  ending,”  then  the  shrimp 
pack  this  year  is  due  a  banner  end¬ 
ing,  because  it  is  slow  getting 
under  way. 

The  price  of  canned  shrimp  is 
$1.40  per  dozen  for  No.  1  small; 
$1.50  for  No.  1  medium;  $1.60  for 
No.  1  large  and  $2.25  for  glass. 

CRAB  MEAT — The  majority  of  the 
canners  here  have  knocked  off  and 
as  a  consequence,  very  few  crabs 
are  being  produced  and  the  local 
retail  market  is  getting  crab  meat 
from  Louisiana. 

There  is  some  crab  meat  in  the 
freezers,  but  this  will  not  be  dis¬ 
turbed  until  after  the  fresh  crab 
meat  is  not  available. 

Processed  crab  meat  is  being 
packed  in  factories  where  shrimp 
is  not  the  major  pack,  and  the  other 
plants  have  knocked  off  waiting  for 
shrimp  to  strike. 


“WAGON  JOBBERS”  MEET 

CHICAGO,  Ill. — The  annual  conven¬ 
tion  of  the  National  Food  Distributors 
Association  here  this  week  focuses  the 
food  industry  spotlight  upon  the  rapid 
progress  made  in  recent  years  by  the  so- 
called  “wagon  jobber,”  specializing  in 
store-door  selling  and  delivery.  Handling 
largely  lines  of  specialties,  including 
canned  foods  but  concentrating  on 
perishable  and  semi-perishable  lines, 
these  distributors  have  rapidly  increased 
their  sales  volume  in  the  past  few  years, 
and  currently  are  tieing  in  closely  with 
food  products  manufacturers  in  develop¬ 
ing  increased  local  distribution  of  adver¬ 
tised  food  brands. 

Discussing  the  importance  of  the 
store-door-service  distributor  in  the  de¬ 
velopment  of  the  consumer  market  for 
perishable  and  semi-perishable  foods, 
Harry  L.  Carpel,  president  of  the  Carpel 
Corp.,  food  distributors  of  Washington, 
D.  C.,  told  the  convention: -“Important 
industry  factors  are  now  engaged  with 
long-range  plans  for  expanding  the  con¬ 
sumer  market.  This  presents  an  un¬ 
precedented  opportunity  to  service  dis¬ 
tributors  who  are  equipped  to  fuimish 
efficient  economical  facilities  without 
which  new  brands  cannot  hope  to  suc¬ 
ceed  in  the  local  markets.  With  this 
opportunity,  goes  the  responsibility  to 
provide  the  type  of  service  which  is  in¬ 
dispensable  to  retailer,  distributor,  and 

consumer. 

• 

“In  frosted  foods,  the  maintenance  of 
proper  temperature  is  essential  to  ef¬ 
ficient  operation,  a  fact  which  more  dis¬ 
tributors  are  coming  to  realize  as  indi¬ 
cated  by  the  increasing  number  of  firms 
who  are  equipping  their  warehouses  and 
truck  fleets  with  zero  refrigeration.  Dis¬ 
tributors  who  realize  the  important  part 
they  must  play  in  service  and  merchan¬ 
dising  will  find  almost  unlimited  oppor¬ 
tunity  in  the  budding  frosted  foods  in¬ 
dustry,  but  those  who  do  not  will  find 
other  and  more  efficient  companies  reap¬ 
ing  the  distributive  rewards  that  might 
be  theirs.” 


MERCHANDISING  CLINIC 

The  food  distributors’  Chicago  meet¬ 
ing  this  year  featured  a  “merchandising 
clinic”  dealing  with  the  development  and 
possibilities  of  point-of-sale  merchandis¬ 
ing  and  advertising  by  food  products 
manufacturers. 

Speakers  at  this  “clinic”  session  cited 
recent  surveys  and  case  histories  in  the 
retail  field,  showing  that  a  substantial 
number  of  retail  food  dealers  handling 
various  packaged  lines  fail  to  turn  over 
profitable  items  as  frequently  as  they 
should. 

Effective  merchandising  counsel  by 
store-door  delivery  jobbers  has  been 
found  most  helpful  in  correcting  this 
condition,  it  was  claimed,  leading  to  in¬ 
creased  sales  volume  for  the  jobber,  his 
manufacturer  principals,  and  the  retail 
dealer  as  well. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  f .  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River ; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


CANNED  VEGETABLES— Continued 


Eastern 
Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1.05  . 

12-oz.  vac .  nominal 

No.  10 .  nominal 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  1.00  . 

No.  10  . 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 .  nominal 

No.  10  .  nominal 

Shoepegr,  Fancy  No.  2 .  1.06  1.10 


ASPARAGUS 

White  Colossal,  No.  2^..^..^ 

Large,  No.  2V^ . 

Medium,  No.  2V^ . 

Green  Mam.  No.  2  ro.  cans.. 

Large,  No.  2 . 

Medium,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  28 . 

Green  Tips,  40/60,  2s . . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s . 

Green  Cuts,  2s . 


Eastern 
Low  High 


Central 
Low  High 


STRINGLESS  BEANS 


HOMINY 

Std.  Split,  No.  1  Tall.. 
No.  21^  . 


.66 


Fancy  Cut  Green,  No.  2 . 

.  1.10 

nominal  . 

No.  10  . 

.  5.00 

nominal  . 

Elx.  Std.  Cut  Green,  No.  2 . 

No.  10  . 

.  1.00 
.  4.75 

5.00 

nominal  . 

.  MIXED  VEGETABLES 

Std.  Cut  Green,  No.  2 . 

.90 

.95 

.85  .  . 

Fey.,  No.  2 . 

No.  10  . 

.  4,25 

4.50 

1.25 

5.75 

.  No.  10  . 

.  Std.,  No.  2 . 

No.  10  . . . 

.  5.50 

nominal  . 

.  No.  10  . 

.86 

2.36 


.90 

4.50 

.77% 

4.00 


Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 .  1.00 

No.  10  .  4.50 

Std.  Cut  Wax,  No.  2 . 95 

No.  10  .  4.25 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 

LIMA  BEANS 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


No.  2  Tiny  Green . 

1.70 

1.60  1.60 

1.50 

1.55 

No.  10  . 

7.60 

7.75 

8.00 

No.  2  Fancy  Small  Green . 

1.32% 

1.40 

1.30  1.36 

No.  2  Medium  Green . 

1.15 

1.20 

1.20  1.30 

1.26 

1.26 

No.  10  . 

6.00 

6.35 

.90 

1.05 

.90  . 

.90 

.90 

No.  10  . 

4.75 

5.00 

.75 

.77  <5 

.72 ’4  .80 

.80 

.85 

No.  10  . 

3.75 

4.00* 

.57% 

.65 

BEETS 

Whole.  No.  2 . 

.90 

1.25 

1.05 

PEAS 

No.  2  Fancy  Sweets,  2s .  1.40 

No.  2  Fancy  Sweets,  3s .  1.30 

No.  2  Fancy  Sweets,  4s .  1.20 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s.., .  1.05 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 90 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s .  5.25 

No.  10  Std.  Sweets,  6s .  6.00 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s .  1.15 

No.  2  Ex.  Std.  Alaskas,  3s .  1.05 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  5s . 

No.  10  Ex.  Std.  Alaskas.  Is . . 

No.  10  Ex.  Std.  Alaskas,  2s . 


No.  2%  . 

No.  10  . 

Out,  No.  2 . 75 

No.  2%  . 95 

No.  10  .  3.15 

"liced.  No.  2 . 

No.  2%  . 

No.  10  . 

Diced,  No.  2 . 

No.  10  . 

Ohoestring,  No.  2 . 

No.  10  . 


OARROTS 
'"Heed,  No.  2.. 


.77% 


.85 

1.10 

3.35 


No.  10  Ex.  Std.  Alaskas,  4s.. 


No.  2  Std.  Alaskas,  3s.... 
No.  2  Std.  Alaskas,  4s.... 
No.  2  Std.  Alaskas,  5s.... 
No.  10  Std.  Alaskas,  2s.. 
No.  10  Std.  Alaskas,  3s.. 


.97% 


No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked.. 
10s  . 


Central 
Low  High 


1.16  . 

nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
1.20 


No.  10  . 

nominal 

Ex.  Std.  No.  2 . 

. 96  . 

West  Uoast 

No.  10  . . 

LiOW 

High 

Std.  No.  2 . . 

.  .90  .96 

nominal 

3.35 

3.60 

CORN — Creamstyle 

3.40 

3.50 

Yellow,  Fancy  No.  2 . 

.95  1.00 

3.30 

3.40 

No.  10  . 

.  5.75  . 

nominal 

3.00 

3.10 

Ex.  Std.  No.  2 . 

.90  . 

3.00 

No.  10  . 

4.50  . 

2.90 

V  Std.  No.  2 . 

.85  . 

3.35 

3.50 

.No.  10  . 

nominal 

2.85 

3.00 

White,  Fancy  No.  2 . 

. 97%  1.00 

.  1.00 

3.00 

3.15 

No.  10  . 

2.55 

2.90 

Ex.  Std.  No.  2 . 

. 90  . 

.85  . 

No.  10  . 

Std.  No.  2 . 

. 80  .85 

No.  10  . 

.  4.35  4.50 

nominal 

11.25 

11.50 

.70 

2.00 


2.35 


1.10 

1.00 


1.40 

1.35 


1.16  . 

1.10  1.15 

1.02%  1.06 


6.00 

6.25 

1.10 

.92% 

.97% 

1.00 

.85 

.95 

.90 

.95 

5.50 

5.10 

5.25 

4.70 

4.90 

4.75 

5.00 

4.60 

5.00 

’EAS  AND  CARROTS 

td.  No.  2 . 

Fancy  No.  2 . 


West  Coast 
Low  High 


1.12% 


1.20 


1.15 

6.40 


1.10 


3.50  . 

3.60 

PUMPKIN 

Fancy.  No.  2 . 

nominal 

.80 

No.  2%  . 

. 95 

.97% 

nominal 

.92% 

No.  10*  . 

.  3.00 

3.16 

nominal 

3.10 

SAUER  KRAUT 

3.60 

4.50 

Fancy  No.  2 . 

. 75 

.70  . 

.70 

.75 

.65 

.80 

.70  . 

.65 

.70 

No.  2%  . 

.82% 

.80  . 

.85 

.90 

3.25 

3.75 

3.00  . 

No.  10  . 

.  2.75 

2.85 

2.65  2.76 

2.65 

2.75 

SPINACH 

No.  2  . 

1.05 

nominal 

1.12% 

1.17%. 

.70 

.80 

No.  2%  . 

.  1.25 

1.40 

nominal 

1.36 

1.45 

.95 

1.16 

1.06  1.20 

1.10 

No.  10  . 

4.75 

5.25 

nominal 

4.50 

4.76 
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EUstern 
IjOW  High 


Central 
IjOW  High 


SUCCOTASfl  T  •  - 

Std.  No.  2,  Gr.  Corn.  Dr.  Limas, 
^d.  No.  2.  Gr.  Corn.  Fr,  Limas. 

Triple  No.  2 . 

SWEET  POTATOES 

Fey..  No.  2.  Dry  Pack . — 

No.  2%  . . . . 

No.  8.  Squat  Vac., 

No.  10  . . . . 

Fey..  No.  2  Syrup  Pack . 

No.  2%  . 

No.  10 

TOMATOES 

Fancy.  No.  2 
No.  2% 

No.  10 

Std..  No.  1 
No.  2  .. 

No.  2% 

No.  10 


tomato  puree 

std..  No.  1.  Who.  St.  1.04.. 

St^?’  No.  1.  Trim  1.036... 
No.  10  . 

tomato  juice 
No.  211  Cyl.  (12  MO¬ 
NO.  300  (13%  oz.). 

No.  2  (18  oz.).„ . 

No.  303  Cyl.  (20  oz.). 

No.  2  Cyl.  (24  oz.).., 

No.  3  Cyl.  (46  oz.).. 

No.  10  . 


.86 

.90 

.80 


.86 

1.10 

.96 


West  Coast 
Low  High 


CANNED  FRUITS — Continued 


Eastern 
Low  High 


Central 
Low  High 


nominal 

nominal 

nominal 

nominal 

.85  .90 

1.20  . 

3.76  . 


turnip  greens 

No.  2 
No.  2% 

No.  10  . 


apples 


.45 

.60 

3.25 

.42% 

3.00 

.50 

.62% 

.67% 

.70 

.75 

.85 

1.55 

1.60 

3.00 

3.35 

.85 

1.26 

4.00 

.50 

.80 

1.05 

3.50 


.42%  .46 
3.00  3.26 

.40  .42% 

2.75  3.00 


.70  . 

nominal 


.76 


Solid  Pack 

1.16  . 

1.50  1.60 

4.75  5.26 


With  puree 

.70  . 

.80  . 

1.05  . 

3.50  . 


3.65 


3.50 

.65  . 

3.26  3.36 


.62% 


.70 


"'.72% 

2.'86 


PEACHES 
Y.  C.,  Fey.,  No.  2% 

Choice,  No.  2% 

Std.,  No.  2% 

Fey.,  No.  1 
Choice,  No. 

Std..  No.  1- 
S.  P.  Pie,  No.  10 
Water,  No.  10 

PEARS 

Keifer.  Std.,  No.  2% - 

No.  10  . 

Choice,  No.  2%.. 

No.  10  . . 

Bartlett,  Fancy,  No.  2% . 

Choice,  No.  2%., 

Std..  No.  2%., 

Fey.,  No.  10., 

Choice,  No.  10..., 

Std.,  No.  10 . 

No.  10,  Water 
No.  10  Pie,  S.  P. 

PINEAPPLE 
Fancy  No.  1  Flat 
No.  211  Cyl 
No.  2  Tall 

No.  2%  . 

No.  10  in  Juice 
No.  10  in  Syrup 

PINEAPPLE  JUICE 
Buflet  .. 

No.  211 
No.  2  ... 

No.  2% 

46  oz . 

No.  10  . 


Cuban 


Mexican 


West  Coast 
Low  High 

2.10  2.16 
1.95  2.00 

1.66  1.86 

6.80  . 

6.00  6.76 

6.60  6.00 

5.60  6.76 

4.60  . 


2.26  2.40 

2.00  2.30 

1.80  2.00 
7.60  7.90 

6.90  7.60 

6.30  6.60 

.  6.00 


F.  O.  B.  Honolulu 
Crushed  Sliced 


.77% 

.86 

.87% 

.90 

1.60 

1.62% 

1.70 

1.70 

6.60 

6.10 

6.00 

6.00 

3.60 


Canned  Fruits 


RASPBERRIES 

Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No. 

No.  10  .  „ 

Black,  Syrup,  No.  2 
Red,  Syrup,  No.  2 


F.  O.  B.  Honolulu 

. 62% 

. 72% 

.  1.07% 

.  1.62% 

.  2.47% 

.  6.00 


1.66 

'r.'66 


2.90  3.00 


Canned  Fish 


No.  10,  water . . . 

No.  10,  standard  .  5.06 

No.  10,  fancy  heavy  pack . 


apple  SAUCE 

No.  2  Fancy . 

No.  10  . 

No.  2  Std . 

No.  10  . 


.85 

4.26 

.80 

3.85 


4.75 


3.50  3.76 


apricots 

No.  2%,  Fancy.. 
No.  2%,  Choice.. 

Na  2%,  Std . 

No.  10,  Fancy- 
No.  10,  Choice- 
No.  10  Std . 

blackberries 
Std.,  No.  2.. 

No.  3  . 

No.  10,  water.. 

blueberries 


CHERRIES 

Red  Sour  Pitted,  No.  2-..., 
Red  Sour,  Pitted,  No.  10... 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 

fruits  for  salad 

Fey.,  No.  2% . 

No.  10  . 

grapefruit  sections 

8  oz.  . . . 

No.  2  . 

No.  6 

GRAPEFRUIT  JUICE 

No.  2  . . 

No.  3  Cyl.  (46  oz.) 

gooseberries 
std..  No.  2 
No.  10 


2.00  2.10 

1.85  1.96 

1.65  1.60 


6.76 

6.76 


1.25 

"ereo 


7.00 


6.00 


1.60 

8.00 


1.90 

9.00 


1.65 

7.50 


Florida 
.66 
1.15 
2.75 


.70 

1.60 


2.75  . 

2.40  2.75 

2.30  2.45 

9.00  9.50 

8.50  9.25 

7.75  8.26 


2.60  2.70 

8.76  9.26 


LOBSTER 

Flats,  1  lb.. 

%  lb . 

y*  lb . 

OYSTERS 

Std.,  4  oz . 

6  oz . 

8  oz . 

10  oz. 

Selects,  6  oz... 

SALMON 

Red  Alaskas,  Tall,  No.  1- 

Flat,  No.  % . 

Cohoes,  Tall,  No. 

Flat,  No.  1.. 

No.  %  . 

Pink,  Tall,  No. 

Flat,  No.  % . - 

Sockeye,  Flat,  No.  1- 

No.  %  . . . 

Chums,  Tall.  No  1-  , 

Medium,  Red,  No.  1  Tall- 


SHRIMP 

No.  1,  Small.. 
No.  1,  Medium... 
No.  1,  Large.. 


nominal 

3.26  . 

1.90  . 


2.60 

3.00 


Southern  Northwest  Selects 

\'\l  'lis  i"-25 

.......  l-’iS 

2"90  .  . 


Southern 

1.40  . 

1.50  . 

1.60  . 


3.40 

2.06 


1.75 

1.10 


1.70 


1.20 

3.10 

2.60 

1.00 

2.76 

.75 

1.70 

.70 

1.60 

1.65 

1.26  1.85 

6.00  6.00 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key . 

%  Oil,  Keyless.. 

%  Oil,  Tomato,  Carton .  - 

Vt  Oil,  Key  ^rton .  4.00  4.26 

%  MusUrd.  Keyless... . 

Calif.  Oval  No.  1,  24  s... 

Calif.  Oval  No.  1,  48  s 

TUNA  FISH,  Per  Case 
Fey.,  Yel.,  Is,  24’s 
Fey.,  Yel.,  Is,  48’8 
%s 

. . 

Lidrht  Meat,  Is. 

5:  - 


3.76  4.10 


11.60  13.60 

6.26  7.00 
4.16  4.60 

10.60  11.00 

6.76  6.10 

3.60  4.10 
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WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Three  sets  1000  gallon  Kookmore  Coils  and 
Steam  Traps.  These  coils  and  traps  have  been  inspected  and 
tested  by  one  of  the  oldest  manufacturers  in  the  country  and 
guaranteed  in  A-1  condition.  A.  K.  Robins  &  Co.,  Inc.,  Balti¬ 
more,  Md. 


FOR  SALE — 70  good  used  Coons-Mabbett  Apple  Peelers.  J. 
A.  Prather,  Martinsburg,  W.  Va.,  Route  4. 


FOR  SALE — Farquhar  Cider  Press  No.  5.  Takes  18  in.  ram, 
62  in.  racks,  good  condition.  Price  $1200  F.O.B.  Frankfort. 
Crystal  Canning  Co.,  Frankfort,  Mich. 


NEW  IMPROVED  BASKET 

will^last  a  season  or  moro  longer 

At  No  Extra  Cost 

Write  for  Samples  and  ^Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

'•■They  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


THE  BOOK  YOU  NEED  ! ! 

“A  Complete  Course  in  Canning.” 

Nen  6th  Edition 

Published  by  THE  CANNING  TRADE. 


WANTED — Good  used  Hansen  Hand  Pack  Tomato  Filler. 
Address  Box  A-2553,  The  Canning  Trade. 


POSITION  WANTED — Sales  Executive  for  years  serving  as 
ales  counsellor  specializing  in  canned  foods,  with  many  success- 
ul  campaigns  to  his  credit,  will  consider  permanent  sales  man- 
igement  position  with  responsible  canning  firm.  All  replies 
strictly  confidential.  Address  Box  B-2554,  The  Canning  Trade. 


Fly*  YOU  WANT  good  2nd  hand  ma¬ 
chinery— ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 

IF  You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  that  page. 

IF  You  want  to  rent  or  to  huy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  that  page 
THE  COST  is  very  small. 

The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 

THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE.  20  S.  Gay  Street  MARYLAND 
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1 


CANNED  FOODS 


FINE 

FOODS 

FOR 


PHILLIPS  PACKING  CO.,  Inc. 

CAMBRIDGE  -  -  -  MARYLAND 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


FORGET  IT 

The  man  listened  to  the  doctor’s  advice — shook  his  head  and 
started  to  leave. 

“Here,  here,  my  man,  you  forgot  to  pay  me.” 

“Pay  you  for  what.  Doc?” 

“For  the  advice,  of  course.” 

“Aw,  I  decided  not  to  take  your  advice.” 


VERY  SELECT 

A  prospective  lodger  asked  the  negro  butler  of  a  boarding 
house,  “Can  I  have  a  private  bath?” 

“Yes,  suh!  yes,  suh!”  the  old  man  replied.  “We’s  only  got 
one  bath-tub.  but  ev’ybody  takes  dey  bath  private  in  dis  house, 
suh!” 

“Folks,”  said  the  old  colored  minister,  “the  subject  of  my 
sermon  dis  evenin’  is  Liars.  How  many  in  the  congrer — con¬ 
gregation  has  done  read  the  69th  Chapter  of  Matthew?” 

Nearly  every  hand  in  the  audience  was  raised. 

“Dat’s  right,”  said  his  reverence.  “You  is  des  the  folks  I 
want  to  preach  to.  Dere  ain’t  no  69th  Chapter  of  Matthew!” 

1941  FARMING 

Let’s  all  shed  a  tear  for  old  Farmer  Jones 
Who  has  found  in  this  life  a  new  mission; 

The  Government  pays  him  for  not  raising  corn 
While  he  catches  up  on  his  fishin’. 


Plain, 

Varnished. 

Embossed. 

THE 

Simpson  s  Doeller 


“I  thought  you  said  if  I  was  sociable  to  the  Judge,  he’d  let 
me  off.” 

“Well,  didn’t  it  work?” 

“No,  I  said,‘Good  morning.  Judge.  Howsa  boy  today?’  and 
he  said  ‘Fine — ten  dollars’!” 


HOO? 

An  Englishman  heard  an  owl  for  the  first  time. 

“What  was  that?”  he  asked. 

“An  owl,”  he  was  told. 

“I  know  that,”  he  cried,  “but  what  was  ’owling?” 

Wifey — (Working  crossword  puzzle) — Honey,  what’s  a  female 
sheep? 

Hubby — Ewe  (and  the  war  was  on). 

CASE  DISMISSED 

“Do  you  want  the  court  to  understand,”  he  said,  “that  you 
refuse  to  renew  your  dog  license?” 

“Yes.sah,  but - ” 

“We  want  no  ‘but.’  You  must  renew  the  license  or  be  fined. 
You  know  that  it  expired  on  January  1st,  don’t  you?” 

“Yessah;  so  did  de  dog,  sah.” 

BAD  TACTICS 

“No  woman  ever  takes  another  woman’s  advice  about  clothes.” 

“Of  course  not.  You  don’t  ask  the  enemy  how  to  win  the 
war.” 


CO. 


3Al-TlMORE,MD. 


Rastus:  You  ain’t  yo’self  no  more.  Sick  or  sompin? 

Mose:  Ah’s  got  insomnia.  Ah  keeps  wakin’  up  every  few 
days. 

She:  What’s  your  name? 

He:  Otis  Mhee. 

She:  0-tis  me? 

And  he  did. 
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WHERE  TO  BUY 


The  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


GENERAL  FACTORY  EQUIPMENT 


AGENTS  Jor  Machinery  Mfrs. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BASKETS,  Wire,  Scalding,  Pickling,  etc. 
BELTING,  Leather. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES  (Metal),  Lug,  Field. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BUCKETS,  PAILS  AND  PANS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MCHY.,  Fruita. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COILS,  Cooking. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS  AND  CARRIERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
’^ood  Machinery  Corporation,  Hoopeston,  Ill. 
-a  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

•A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYOR  BELTS,  Cloth,  Rubber.  Wire. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
-a  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CONVEYORS,  Hydraulic. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Scott  Viner  Co.,  Columbus,  Ohio. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  HOISTS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRATES,  Iron  Process. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporafcon,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS  OR  CHOPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  STACKERS. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FLOORS. 

KETTLES,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Process,  Retorts. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  MisceUaneous. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Machine  Works,  Westminster,  Md. 


MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

POWER  PLANT  EQUIPMENT. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


Consult  the  advertisements  for  details. 


SEWAGE  DISPOSAL  SYSTEMS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPEED  REGULATORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


SYRUPERS  AND  BRINERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal,  Glass  Lined,  Wood. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


BEET  CANNING  MACHINERY 


Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 


CAN  MAKERS'  MACHINERY 


Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


CORN  CANNING  MACHINERY 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

Chisholm-Ryder  Co.,  Niagtara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS. 

Chisholm-Ryder  Co.,  Niagjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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WHERE  TO  BUY  Continued 


CORN  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


FISH  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FRUIT  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


MILK  CANNING  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


PEA  CANNERS'  MACHINERY 


BLANCHERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CLEANERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PRESERVERS'  MACHINERY 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY 


CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GRADERS. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PICKING  TABLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SNIPPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  CANNING  MACHINERY 


EXHAUSTERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  PRODUCTS  &  JUICE  MACHINERY 


COOKING  COILS  ior  Kettles  and  Tanks. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


lUICE  EXTRACTORS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


JUICE  HEATERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 


KETTLES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  FACTORY  SUPPLIES 

ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking. 

Planters  Manufacturing  Co.,  Portsmouth,  ..  Va. 
Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

BOXES,  Corrugated  or  Solid  Fibre. 

Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood). 

Planters  Manufacturing  Co.,  Portsmouth  Va. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Baltimore,  Md. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CLEANING  COMPOUNDS,  Cleansers. 

FERTILIZER. 

INSECTICIDES,  Dusts,  Sprays. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 

LABELS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  ior  Analyses  oi  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SALT. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS. 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEASONINGS. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 


SEEDS,  PEA  AND  BEAN. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED,  TOMATO. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Northrup,  King  &  Co.,  Minneapolis,  Minn. 

SEED  TREATMENT. 

SUGAR,  DEXTROSE. 

Corn  Products  Sales  Co.,  New  York,  N.  Y. 


BLANCHERS 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULPERS  AND  FINISHERS. 

Chisholm-Ryder  Co.,  Niaqjara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TIN  PLATE. 

WAREHOUSING  AND  FINANCING. 

The  Terminal  Warehouse  Co.,  Baltimore. 
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MID-SEASON  BARGAINS 

Practically  New  and  Rebuilt  Canning  Machinery 
which  we  guarantee  for  all  practical  purposes 

AT  BARGAIN  PRICES 

3— Sets  1000-gallon  capacity  Kookmore  Copper  Coils  with  steam 
traps 

3 — Sets  1000-gallon  capacity  Lightning  Coils  with  steam  traps 

1 —  used  Langsenkamp  Chili  Sauce  Machine 
Several  Robins  Tomato  Scalders 

2  -  complete  Conveyor  Systems  consisting  of  elevator  boots  and 
buckets  for  peas,  whole  grain  corn,  lima  beans,  dry  beans,  etc. 

3— small  capacity  Rotary  Tomato  Washers 

2 —  Sterling  Dicers,  belt  drive 
1 — Tomato  Crusher 

1 — M.  &  S.  Filler  with  no-can  no-fill  attachment  fitted  for  small 
size  cans 

1 — M.  &  S.  Filler  without  no-can  no-fill  attachment  for  No.  2  cans 
1 — Sterling  Sheer 
1 — Townsend  Bean  Cutter 
1 — HughlettCan  Lacquering  Machine 

1 — Boss  Meat  Cutting  Machine  equipped  with  eleven  fifteen  inch 
circular  knives 

1 — Wolfinger  Can  Washer  for  No.  300  cans 
1 — No.  10  Plunger  Filler  for  semi-liquid  materials 
10— No.  5  Sprague  Cutters  for  crushed  (Maine  style)  corn 
1 — No.  7  Silker 

1 —  Corn  Shaker 

2 —  Shaker  Washers 

1  — Kern  Finisher 

2  -  Ferrell  Elevators 

1 — No.  7  Wolfinger  Beet  Cutter 
1 — No.  1  Olney  Washer 

1 —  No.  2  Olney  Washer 

2 —  Robins  Circle  Steam  Hoists 

Subject  to  prior  sale.  Write,  wire  or  telephone 
for  special  prices.  Write  for  general  catalogue, 

A.  K.  ROBINS  &  COMPANY,  INC. 

Manufacturers  of  Canning  Machinery 
Lombard  and  Concord  Streets 
BALTIMORE,  MARYLAND 
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CAN  MANiNG  only  begins 
the  cycle  of  Service  which 
'NATIONAL  CAN'  furnishes 
Pachers  in  normal  times 
and  emergencies  too  ! 


★  "NATIONAL  CAN"  stands 


by  for  the  peak  loads  of  the 
starting  season,  ready  to 
give  technical  advice, 
keeping  mechanical  equip¬ 
ment  under  constant  super¬ 
vision  .  .  delivering  Cans 


when  and  where  needed. 


■ 

111  It ' ii  Ll'i  /  ' 

NATIONAL  CAN  CORPORATION 

EXECUTIVE  OFFICES:*  110  EAST  !l2nd  STREET  *  NEW  YORK  CITY 

Sales  Offices  and  Plants  •  NEW  YORK  CITY  •  BALTIMORE  •  MASRETH.  N  Y  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


